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By Connie Warden

There are a variety of reasons to shop locally. 
Aside from the obvious — your money stays in our community, you 

don’t have to spend time traveling, and you purchase locally grown and/or 
handmade products — there are also some maybe not so obvious reasons.

You may discover interesting things about the people in our commu-
nity. While doing business with our local shops or restaurants, you will 
probably start some conversations with the folks working there or other 
shoppers. With the pandemic, many of us were careful about how close 
we were to other people and in so doing, became isolated. Now is the time 
— still being careful about our health — to begin to rebuild those relation-
ships with others in our communities.

When you take the time to participate in gatherings such as Taste of 
Osage County, Christmas on Main Street, and craft shows— any event that 
has local crafters and vendors — you may find some folks with talents and 
products that you may not have realized existed in this area. 

If you are looking for an unusual gift idea — and don’t want to shop on 
Amazon — you need only look around. You may be surprised at the variety 
of items available.

Local businesses know that their customers are looking for high-quality 
items. They also realize that in small communities, quality is going to be-
come a topic of conversation among their customers. 

Osage County business owners care about the products and/or services 
they are providing because they care about you — their customer and 
neighbor.

When you shop locally, you show pride in your community. You help 
businesses and the community grow economically and you help make this 
unique place attractive to visitors.

As you shop locally, especially those of us with children in our care, 
you can become an example for future generations. Many of us are over-
whelmed with the advances in technology and how people communicate 
nowadays. Using a phone to make a purchase with a few clicks is conve-
nient but my challenge to everyone is to spend time shopping in the com-
munity, doing business, whatever you need to do — just good old-fash-
ioned talking with the business owners you may be asking in the future to 
support your youngster’s fundraising efforts.

Save yourself some time and money. When purchasing locally, most of 
the time, your items are immediately available, and you will invest in the 
progress of your community to help someone else succeed. 

And let’s face it — that is one of the things we are supposed to do — help 
other people.
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By Neal A. Johnson

Linn Thriftway under the direction of own-
ers Bruce Bax, Kevin Ousley, and Mike Rackers 
since May 2016 has continued the long-time 
approach to customer service followed by former owners Bob and Norma 
Lee Campbell, and say that loyalty plays a huge role in the success of the 
local grocer.

“Loyal, hardworking employees, loyal customers, and good working re-
lationships continue to be important,” said Rackers, who serves as the beer 
and liquor manager.

There have been some challenges during the pandemic, including em-
ployee staffing and product shortages, but overall, Linn Thriftway has en-
joyed tremendous support from the community.

“Our customers have been there for us throughout the pandemic,” said 
Rackers.

Last summer, the store found itself limited to 600 cases by distributor 
Associated Wholesale Grocers (AWG).

However, as of now, the store does not have a case count. “We get what we 

get, around 50-55 percent of what we order in dry groceries,” Rackers said. 
With 17 full-time and 50 part-time employees, Linn Thriftway maintains 

a solid foundation with which to continue operations in a friendly way.
“We offer small-town, personal attention,” said Rackers.
A clean store is also vital. “We clean regularly and have other options for 

people who don’t want to come to the store in person,” said Ousley.
For those who wish to avoid in-person contact due to COVID, Linn Thrift-

way began and continues to offer a phone application for curbside pickup of 
groceries to ease congestion at the store, which at one time was restricted to 
limited in-person capacity. 

Linn Thriftway’s app is available on Apple and Android, and the grocery 
store is also on Facebook.

Moving forward, Linn Thriftway is tentatively planning a grocery reset 
this summer to add items and freshen the look of the store, Rackers added.
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Linn Thriftway 
points to loyalty as 
reason for success

EasyEasy
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LinnThriftway



By HB Dodds

Bescheinen’s Family Furniture, one 
of Osage County’s longest-tenured 
family-owned businesses, is getting a 
makeover. The multi-phased project 
began in 2012 with repaving the park-
ing area and other exterior improve-
ments. 

“We poured 298 yards of concrete,” 
said second-generation owner Steve 
Bescheinen. 

The storefront exterior followed 
in 2014. The general contractor was 
Doug Bax Construction.

The landmark store in Loose Creek 
was founded in 1946. Like so many 
other  enterprises, it is now enduring 
a supply chain slowdown. 
Bescheinen be-lieves COVID-19 
policies are to blame. The trucks 
keep coming on schedule but they 
aren’t delivering the goods like they 
used to. 

“Before, we’d get 50-80 pieces on 
a truck,” he explained. “Now we’re 
lucky to get 20-35.” 

An event like this, heading into 
its third year, translates into a lot 
of vacant space. The traditionally 
busy 

showroom floor is half empty. What’s 
a resourceful store owner to do?

The Bescheinens saw this as an op-
portunity to remodel indoors, half the 
store at a time, beginning last year. 
“That’s why we decided to start this 
project now, instead of in three or four 
years,” said Steve Bescheinen. 

The inventory they have fits into 
half the store. The other half can hide 
behind sheets of plastic. Carpenters 
and other craftsmen can have at it. 
Right now, the upstairs portion and the 
western ground floor are completely 
gutted. They’re getting new ceilings, 
walls, and flooring. The prominent 
central staircase is included. 

Other invisible systems: insulation, 
electrical wiring, lighting, sound sys-
tem, heating, and air conditioning are 
being improved as well. Shaun Haslag 
is the general contractor.

Founders Hubert and Pauline Bes-
cheinen are retired, or at least semi-re-
tired centenarians. Hubert still shows 
up to work often enough, though, so 
this all has to meet his approval. 

“He’ll be here on Wednesday morn-
ing,” said Steve Bescheinen. That way 

he can go to Loose Creek Oil 
and obtain the new edition 
of the Unterrified Demo-
crat. “He just can’t wait to 
get it.”

The current building 
was erected in 1959. Major 
additions and remodeling 
in 1961, 1978, and 1990 
followed. The business 
is now well into its third 
generation of keeping 
Bescheinen family members in Osage 
County, making their livelihoods local.

Discover something
Discover something  

AwesomeAwesome  

for your home
for your home
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By Theresa Brandt

Joe and Edna Becker decided to open 
a lumberyard and hardware store in 
Freeburg in 1948. They had hoped they 
would be a service to the communi-
ty and build a legacy to hand down to 
future generations. Seventy years later, 
Becker Millwork & Hardware is a grow-
ing, successful business that is still fam-
ily-owned and operated.

Originally, Joe and Edna’s children 
took over the business. Richard Beck-
er and his sister, Kristie Miller, ran the 
business successfully for years with 
their brothers, Delbert and David Beck-
er. Richard passed away in 2019, and 
Kristie and Delbert retired, leaving the 
day-to-day operations to Richard’s 
wife, Brenda Becker, Richard’s nephew, 
Todd Becker, and Richard and Brenda’s 
daughter, Paige Becker Lafferty. 

Kristie’s daughter, Amy Miller, has 
recently started working in the office, 
and Todd’s Brother, Rockie Becker, has 
been working in the lumberyard for 
many years.

“We take a lot of pride in being fam-
ily-owned and operated,” Paige Becker 
Lafferty said. 

They are proud to be certified as a 
Women Business Enterprise.

Becker’s Millwork and Hardware car-
ries a wide variety of building materials. 
“From lumber to paint, we carry every-
thing you would need for your project,” 
Paige explained. 

The store handles insulation, siding, 
drywall, closet shelving, locks, soffits, 
decking and railing, metal roofing and 
siding, doors, windows, paint and stain, 
hardware, tubs, showers, toilets, roof-
ing, trusses, millwork, cabinets, coun-
tertops, ceiling tile, tools, and caulk.  

They work with an assortment of 
brand names, selling Quaker windows, 
Valspar paints, LP Smartsiding, and Ow-
ens Corning insulation, just to name a 
few.

COVID-19 has been difficult, with 
Becker Millwork having the same prob-
lems that most businesses are facing.

“The supply chain is the biggest issue 
we have right now,” Paige said. “Pricing, 
extended lead times, and trucking are a 
problem with almost all of our product 
lines.”

Becker Millwork has been trying to 
counteract the problems with the sup-
ply chain by ordering things ahead and 
trying to keep the right number of items 
in stock at the right price.

“There are parts of the equations that 
we don’t have any control over,” Paige 
explained. “All we can do is hope that 
the supply chain issues get better soon.”

The owners of Becker Millwork feel 
like they have more to offer than the big 

box stores.  
“We promote products that we per-

sonally use,” Paige said. “We pride 
ourselves on customer service and our 
knowledgeable staff is here to help you 
with any questions you might have. Our 
goal is to help our customers to get the 
home of their dreams, whether it is a re-
model project or a new house. We strive 
to make our customers happy and try to 
make building a house less stressful.”

The crew at Becker Mill Work offers 
personal service that’s not common 
among their competitors. They strive 
to offer reliable service from the begin-
ning to the end of a project regardless 
of the size of the project. The salesmen 
visit job sites to aid in estimating quan-
tities of products to order, like win-
dows, doors, siding, and cabinets. They 
sit down and review the products with 
the homeowner to provide an accurate 
material and quantity estimate based 
on the plans customers provide. Experi-
enced delivery drivers take materials to 
job sites daily and work through all the 
seasons of the year. 

“We have a great crew that knows 
what needs to be done and how to do it,” 
Paige said. “It takes all of us to keep the 
business running.”

Becker Millwork provides a variety 
of product training throughout the year 
for local contractors. The company ap-
preciates all of the contractors, busi-
nesses, and customers with whom they 
work. 

The company works with other local 
businesses and organizations in Osage 
County and surrounding communities. 
They believe it is important to work 
within the community to support one 
another. Just a few weeks ago, they 
held a coloring contest for their young 
customers and students at Holy Family 
School. The winner received their very 
own kid-sized wheelbarrow.

Becker Millwork has a website and 
frequently posts specials on Facebook, 
along with pictures of remodeling proj-
ects and new construction, and shout-
outs to their employees. During March, 
they will be running a special for 5% 
off Quaker windows. You can check out 
their Facebook page or go to their web-
site and join the mailing list to get noti-
fications of specials and events.

Despite the ups and downs, Paige, 
her family, and employees are commit-
ted to having a strong presence in the 
community.   

When Joe and Edna Becker opened 
the business, they had hoped that the 
family would carry on the legacy. It 
looks like their dream is safe with this 
new generation and that Becker Mill-
work will continue to be of service to the 
community.

Becker Millwork & 
Hardware carrying 
on family legacy
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A COMPLETE LINE 
OF BUILDING 
PRODUCTS

Whether you are 
building, remodeling, or 
tackling a special project, 
we have experienced sales 
staff ready to provide 
trustworthy advice and 
recommendations. We 
offer a wide variety 
of quality products 
and deliver custom 
solutions for all your 
building needs.

WWW.FACEBOOK.COM/BECKERMILLWORKHARDWARE



By Theresa Brandt 

Osage County Concrete has been a 
fixture in the area since it was estab-
lished over 45 years ago. The concrete 
plant sits between the creek and bluff 
alongside Hwy. 50 in Linn. Mike Rack-
ers has been the manager there for 
the past three years. He took over as 
manager after the unexpected death 
of long-time manager Dwight Sieg. 
Mike worked for the company for eight 
years before he took over as manager 
and brought tons of experience to the 
job. 

The company offers ready-mix con-
crete and dump-truck services locally 
and extends service throughout Osage, 
Miller, Gasconade, and Cole counties. 

Mike and his employees believe in 
delivering a quality product to the job 
site and pride themselves on customer 
service. Whether it is new construction 
or a remodel, residential, commercial, 
or an agriculture building, Osage Con-
crete is ready to be of service. Mike 
and his employees are conscious of the 
fact that they are providing materials 
for projects that may last generations. 

Mike’s staff starts a project making 
sure customers get all the information 

necessary to make a good decision. A 
call to the office can get an estimate 
started, yield information about what 
type and amount of concrete might 
be best for the project, or schedule a 
delivery. Osage County Concrete does 
its best to work within a timely man-
ner knowing that time is money on a 
job site. All the drivers are helpful and 
do their best to work with contractors 
and property owners.

Mike hires all local drivers and 
knows that they are important to the 
success of the business. Osage Coun-
ty Concrete has 10 employees ranging 
in experience from five to 40 years. “I 
think it is important to keep local em-
ployees,” he added. 

Mike has several employees who are 
getting close to retirement age, and 
he knows that in the current climate, 
they will be hard positions to fill.

He also believes that it is 
not only successful busi-
nesses that help build the 
county but providing 
good jobs to the area 
is important as well. 
Osage County Concrete 
strives to find drivers that 
stick with the company for 

Osage County Concrete continues founding principles 
the long haul. They are invested in 
their employees and their families, 
building strong foundations on job 
sites, and within the community.

Osage County Concrete supports 
the local community by purchasing 
premiums at the fair for 4-H and FFA 
projects. The company also donates to 
organizations and causes when they 
are asked for loads of rock for area 
benefits.

Throughout the past year with 
COVID-19, the company has been as 
busy as ever. The new year started 
slow but Mike attributes that mostly 
to the weather.

“Moving 
f o r -

Put Concrete to Work for YouPut Concrete to Work for You
Osage County Concrete  ∙     Linn, Missouri

428 Highway 50 W ∙ 573-897-2149
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ward we have a lot of projects coming 
up,” Mike explained.

Like most companies, Osage Coun-
ty Concrete is navigating rising pric-
es, supply chain issues, and high fuel 
costs.

Mike’s philosophy is simply to do 
the best job they can.

“We really appreciate all of our cus-
tomers and strive to do the best we 
can,” Mike said. “Sometimes we may 
have problems, but we do our best to 
address them. We are not perfect, but 
we try to be as close as we can.”



By Theresa Brandt  

Joe’s Market is truly a fami-
ly-owned and operated business. 
Duane and Darlene Fennewald of 
Westphalia bought the business 19 
years ago and all four of their chil-
dren play an active role in keeping 
the business operating smoothly. 

Chris and his wife Amber have 
three children, Audra, Carter, and 
Allie. Chris helps Duane on the fam-
ily farm full-time but also finds time 
to run errands and deliver groceries. 
Aaron and his wife Laura have two 
children, Emerald, and Georgia. Aar-
on is a full-time electrician and helps 
with any electrical needs for the 
store. Duane and Darlene’s daugh-
ter, Jennifer, married Andy Brendel, 
and they have two children, Addilynn 
and MacKenzie, with two more on the 
way. Jennifer works full-time at the 
store and helps manage the business. 
The Fennewalds’ youngest daughter, 
Nicole, is married to Jacob Linhardt, 
and works full-time at a financial in-
stitution and part-time at the grocery 
store, often working evenings and 
weekends. Darlene’s sister, Shirley 
Morfeld, also works at the store.

Joe’s Market loves to offer local-
ly grown products in the store. The 
pork that Joe’s Market sells is raised 
on the Fennewald family farm and 
processed and inspected at a local 
processing plant, The Butcher Shop. 
They also sell wine from Westphalia 
Vineyards. Joe’s Market offers bed-
ding plants and flowers grown by 
Countryside Gardens. 

Joe’s Market is known for its deli, 
offering fresh sandwiches and slice-
to-order meats and cheeses at a 
customer’s request. The store of-
fers meat and cheese trays as well 
as fruit and vegetable trays made to 
order. The store offers Hunt’s Broth-
er’s Pizzas throughout the week and 
twice a week they serve a hot lunch 
special. They offer biscuit and gra-
vy and breakfast sandwiches on the 
weekends. 

The Fennewalds also have gift bas-

kets for sale throughout the year.
Since Duane and Darlene bought 

the business in April 2003, they have 
continued to expand and make im-
provements. The first addition was in 
2009 when they added a 30-foot stor-
age area, a larger loading dock, and a 
larger walk-in freezer. In 2015, they 
added a 30-foot x 100-foot area that 
included a kitchen, beer cave, addi-
tional produce cooler, and an addi-
tional freezer. The added freezer and 
beer cave allowed the store to offer 
a wider variety of products. In 2020, 
the Fennewald family improved the 
entrance into the parking lot by wid-
ening it and replacing the graveled 
driveway with concrete.

Joe’s Market employs between 20 
to 25 people who mostly work part-
time. Some are retired, some work 
full-time jobs elsewhere and some 
are college and high school students 
who work around their class sched-
ules and school breaks. Duane and 
Darlene are proud to work with other 
local businesses and supply groceries 
to convenience stores, grocery stores, 
and other local organizations. The 
Fennewalds rely on Remote Com-
puter Services in Westphalia to assist 
them with their computer and printer 
needs.

Joe’s Market is proud to serve the 
community by providing groceries 
locally. They are thankful for the 
support they receive from the com-
munity. They emphasize that shop-
ping local helps support the schools, 
churches, and community organi-
zations. A few of the ways that Joe’s 
Market supports these organizations 
are through SCRIP, Receipts for Edu-
cation, and donating to various fund-
raisers. 

Two years of dealing with 
COVID-19 has brought on its own 
special set of challenges, which con-
tinue as Joe’s Market works with 
distributors and warehouses to get 
products into their store. 

Through it all, the Fennewalds 
keep working together as a family 
and serving the local community.

The Brands You Know
from the

Store You Trust

Supporting Our Local 
Community 

HIGHWAY 63 • WESTPHALIA, MO. • PHONE 455-2307

Supporting Our Local 
Community 

Family-owned Joe's 
Market is a big 
part of Westphalia

WEDNESDAY, MARCH 2, 2022  ■ PAGE 7BLocal Livelihoods Unterrified Democrat



 By Theresa Brandt

Diamond R Equipment has been serving the community for over 20 years. Es-
tablished in 2001, Diamond R Equipment has grown to include two full-service 
locations, one in Freeburg and the other in Higginsville. 

Owners Jim and Trisha Rehagen are two of the hardest-working people around. 
They take great pride in their business. Diamond R Equipment started out selling 
industrial equipment, but quickly grew and began offering farm and lawn care 
equipment. 

Today, the business sells and services 
a variety of brands, including LS Tractors, 
Mahindra, Scag, Krone, Woods, 
Mustang, STIHL, Husqvarna, Gravely, 
Rhino, and Tonutti. 

Diamond R Equipment offers a variety 
of new and used equipment and likes to 
feature customers with their new equip-
ment on their Facebook page. Their site 
is full of pictures of smiling customers 
and shiny new (or new to them) tractors 
and equipment. It is hard not to smile at 
the pictures of customers, kids, and pets, 
all grinning from ear to ear. 

The Rehagens are proud to offer a va-
riety of services. They can do anything 
from sharpening a chainsaw to rebuild-
ing a motor. They give the same atten-
tion to detail and customer service to 
customers, whether they need routine 
maintenance or a major overhaul. They strive to get things done in a timely man-
ner knowing that every day equipment is in their shop it is a hardship to their 
customers.

Jim and Trisha have seen their share of hardships. In 2019, Trisha was diag-
nosed with breast cancer. The news was devastating for the whole family. But the 
Rehagens decided early on that they would not let a cancer diagnosis change their 
priorities or dominate their life. 

Diamond  R  Equipment
 5 miles north of Freeburg on Hwy 63

4012 US Hwy 63 • Freeburg, MO 65035

573-455-2617
www.diamondrequipment.com

Servicing all makes and models of tractorsServicing all makes and models of tractors

Diamond R Equipment building on 20 years of service
“Jim and I decided at the beginning of this that we would deal with this one day 

at a time,” Trisha Rehagen remembers. 
And that’s what they did, somehow, pulling together as a family and continuing 

to keep the business running and their family strong. Though the Rehagens hope 
that their cancer days are now behind them, they are adamant about support-
ing breast cancer research and talking about their experience in a way that helps 
other people. The black sign with bright pink lettering that reads “Diamond R 
Equipment Fighting for a Cure” that is on their website and frequently in front of 

their shop is a clear sign of where their 
hearts are.

Jim and Trisha are up-front about 
the trials and tribulations of running 
a business. It is a lot of hard work. Jim 
said that he and Trisha had to learn 
to not take things too personally and 
don’t let things get under their skin. 
No matter how hard they work, the 
Rehagens realize that they can’t do 
everything. They depend on their em-
ployees to be just as dedicated as they 
are to helping customers. Running 
a business is a team effort and Dia-
mond R Equipment has one of the best 
teams around between their drivers, 
technicians, sales, office, and service 
employees. They are a team dedicat-
ed to their jobs. The other part of any 
business is customers and Diamond R 
Equipment is thankful for all the sup-

port they have received over the years.
Diamond R Equipment is proud to have its roots in Osage County and to have 

found a way to serve the community. The Rehagens believe that the key to han-
dling the good times and the hard times is all about having a good attitude. No 
matter what life throws at them, they keep moving forward, growing a business, 
raising a family, and building strong relationships with everyone that walks into 
their shop.
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TWO PLANTS TO SERVE YOU:
 Junction 63 and

 Hwy 28. East
 573-299-4222

VichyN Hwy. 133 
573-229-4886Meta 

The Best Dreams Start with 
a Good Foundation

By Neal A. Johnson

Despite the COVID pandemic, Wie-
berg Red-E-Mix, with locations at Meta 
and Vichy, has continued to thrive.

“We were lucky and were not affect-
ed too badly,” said Jodie Phillips, who 
along with her brothers, Mark Wie-
berg and Mike Wieberg, have helped 
their father, Charlie, run the business 
since 2021. “The construction industry 
seemed to continue and thrive during 
the pandemic.”

Bill and Hilda Wieberg began oper-
ations in 1963 with the first plant and 
two trucks. Before building the first 
plant, Bill had two portable mixers 
that would be taken to the job site with 
material hauled in on dump trucks for 
mixing and poured into wheel barrels. 

Bill and Hilda Wieberg’s son, Char-
lie, who became the sole owner last 
year, noted that one of the last proj-
ects using this method was the school 
in Meta. Cement was hauled in on the 
Rock Island Railroad, and Charlie re-
members as a kid having to load the 
bags, each weighing 94 pounds, onto 
pallets to bring to the plant. Bill passed 
away in 1969. In 1972, Hilda had a new 
concrete plant installed to help carry 
on Bill’s vision and continued to run 
the company until her passing in 1983. 

At that time, the company was run 

by Charlie and his sister until her re-
tirement in 2021. In 2000, the current 
plant in Meta was installed, and in 
2016, a computerized batch system was 
added. In 2014, Wieberg Red-E-Mix 
added the plant in Vichy which allows 
them to serve the Rolla area and sur-
rounding communities.

A tracking system installed on all 
the concrete trucks allows manage-
ment to see in real-time where drivers 
are at any time. 

“The family is proud to have been in 
service for the last 59 years and hopes 
to continue to be in service for a long 
time, with the third generation ready 
to carry on the family business,” Char-
lie said.

Wieberg Red-E-Mix provides con-
crete services to the Jefferson City and 
Rolla areas, and surrounding commu-
nities. 

“We have two plants to best serve 
you, and we offer ready-mix concrete 
as well as dump truck services for all 
your needs,” Phillips noted. “Whatev-
er project you may have, we’re here to 
help.”

Services are available for both com-
mercial and residential properties, and 
trucks are dispatched by radio to pro-
vide on-site help with any project. 

Wieberg Red-E-Mix offers free esti-
mates for all services and is insured for 

customers’ protection.
“We are dedicated to providing our 

customers only the finest concrete 
blends and we specialize in decorative 
concrete,” said Phillips. “Wieberg Red-
E-Mix has a team of experts for all of 
your concrete needs. Passion for a job 
well done is our driving force.”

Phillips added the company is ac-
quiring new batch control panels at 
both plants. This is a computerized 
system that loads the trucks and prints 
out delivery tickets, and installation is 
expected this spring, along with two 
additional concrete trucks. The compa-
ny is currently looking to add two more 
drivers at the Meta plant.

Employees at Meta are Charlie Wie-
berg, Mike Wieberg, Jodie Phillips, 
Adam Kliethermes, Pat Wulff, Phillip 

Wieberg Red-E-Mix continues to thriveWieberg Red-E-Mix continues to thrive

Sestak, Pat Lackman, Ron Rothove, and 
Leonard Schulte.

At the Vichy location, employees are 
Mark Wieberg, Adam Hays, Mike Able, 
Robert Kever, Mark Bland, Zeb Kram-
er, Danny Roam, Larry Weidinger, and 
William Henson.

Find Wieberg Red-E-Mix on Face-
book for more information.

Our first plant in 1963Our first plant in 1963

Bill and HildaBill and Hilda
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573-455-2394
Providing Heating & Cooling in 
your community for 39 years.

 Made in the USA at the 2nd largest manufacturing plant
with over 6,000 employees.

 Daikin is the world’s No. 1 Air Conditioning Company

 Up to $1,550 rebate available

 Financing option available

 Quiet operation

 Best warranty in the industry

Some familiar faces from Rehagen

Michael Fick Larry Schwartz Jon Boessen

Kyle Luebbert Clayton Stuecken Ethan Brandt

Brian Rehagen Grant Stuecken Mitchell Brandt
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Providing Heating & Cooling in 
your community for 41 years.

Made in Fort Wayne, Indiana

10 Year Parts & Labor Warranty

Water Furnace Geothermal units 
achieved the highest efficiency rating 
in their field

Heats 65-75% of your hot water for free

Energy savings up to 70% by using Geo-
thermal

26% tax credit available

Electric company rebate available
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Written By Edward Gehlert

A staple of business longevity 
in Westphalia since 1981, local-
ly-owned and operated Rehagen 
Heating & Cooling has been proud-
ly serving the area for 41 years and 
is looking forward to continued op-
erations.

Travis Rehagen purchased the 
company from his uncle, Melvin 
Rehagen, in 2006, and was joined in 
2009 by Jacob Dorge, who partnered 
with Travis to help grow the com-
pany into the successful business it 
is today. 

Currently boasting a workforce 
of 30 employees, the company spe-
cializes in installation and service 
work for residential and commer-
cial structures.

“Servicing heating and cooling 
equipment is extremely important 
to our company,” said Rehagen. 
“We have five full-time technicians 
that specifically work on providing 
routine maintenance or repairing 
units on any type or brand of equip-
ment with 24 hours 
emergen-
cy service. 
Some oth-
er HVAC 
companies 
do not of-
fer ser-
vice work 
on HVAC 
equipment. 
Our service 
department 
has grown 
within the 

Rehagen Heating & Cooling celebrates its 41st 
anniversary of service to local communities

last 10 years to provide the profes-
sional assistance every homeowner 
desires.”

Rehagen Heating & Cooling pro-
vides the full circle of HVAC prac-
tice from design, to installation, to 
service. Their professional workers 
want customers to be comfortable 
with the choice they make from 
proposed options.

“Our estimators help find the 
right fit for your home or business 
by listening to what your needs are,” 
Rehagen said. “We offer equipment 
with elevated warranties, financing 
options, and up-to-date rebate of-
fers.

“The installation technicians are 
educated on getting your system up 
and running while respecting you 
and your home,” Rehagen contin-
ued. “We also register your equip-
ment for warranties and submit re-
bate forms for any possible rebates 
when installing a new system. Per-
formance inspection plans are also 
available to help keep your equip-
ment operating effectively and 

efficiently.”
The company 

offers name-
brand equip-
ment on tradi-
tional systems 
and geother-
mal options 
that are the 
greenest, most 
efficient, and 
most cost-ef-
fective heat-
ing and cool-
ing systems 

available.
Rehagen Heating & Cooling rec-

ommends and installs WaterFur-
nace Geothermal — the number-one 
brand in geothermal equipment 
— along with the warranty that ac-
companies it. This ground-source 
heat pump will heat and cool a 
home efficiently and economically 
with little maintenance. Rehagen 
installation and service technicians 
are highly trained on the operation 
of these systems to get customers 
up and running smoothly or to re-
pair any issues that may arise.

Daikin Brand is also recommend-
ed. This company offers a wide range 
of heating and cooling equipment 
that is cost-effective and manufac-
tured in 
America 
and has 
b e t t e r 
warran-
ties and 
h i g h e r 
e f f i -
c i e n c y 
ratings. 

R e -
h a g e n 
H e a t -
ing & 
C o o l -
i n g 
attr i-
butes 
i t s 

choice of high-quality equipment 
as one of the reasons the company 
has maintained a cutting edge over 
the competition.

“We credit our success by offer-
ing and installing equipment that 
we stand by and are leaders in their 
industry,” said Rehagen. “We take 
pride in the wide range of knowl-
edge to design and install the right 
system to fit your needs for your 
home or business. Our office staff 
is there to help assist you with all 
your questions or requests. We work 
with your schedule to get a service 
technician or estimator to you as 
soon as possible.”

Visit Rehagen Heating & Cooling 
on their website at www.rehagen-
hvac.com for more information.
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89 Church Lane • Loose Creek, MO 65054
Hours: Open in the Spring & Fall

4 p.m. to 6:30 p.m. Tuesday through Friday
Saturdays 8 a.m. to 4 p.m.

Call for Opening Dates, Please Leave A Message 573-694-6311

Follow Us On Facebook For 
Specials, Info, & Updates

What Do We Have to Offer You?
- Guidance in helping you plan your flower 
beds or vegetable garden
- Hanging Baskets
- Informational garden hacks
- Premium & custom container plantings in 
a drop off & pick up method~bring NK your 
container from your porch & it will be a gor-
geous creation once you pick it up!
- Educational conservation to benefit you & 
your family in your own backyard oasis
- Exceptional annuals
- Perennials with a native emphasis-trees, 
shrubs, & flowers
- High quality vegetable plugs for you to plant 
in your own garden
- Pots of all sizes & potting soil

WEDNESDAY, MARCH 2, 2022  ■ PAGE 12BLocal Livelihoods Unterrified Democrat

Currently, she is a grower. 
Katlyn Borgmeyer owns her own 

nursery business that she literally built 
from the ground up and it brings her joy 
to provide this service to her customers. 
Nature’s Keeper Flowers and Garden 
Nursery LLC’s mission is to make the 
world a more beautiful place. 

Years ago, Katlyn Borgmeyer was 
taught by her parents that anything in 
this life comes from hard work and that 
there is great dignity in knowing that 
you were able to achieve it on your own. 
She watched her paternal grandparents 
run a successful business from sun up 
until sundown in Loose Creek and her 
maternal grandmother put everything 
she had into her farm in Rich Fountain. 
It was only a matter of time before she 
combined the mix and carried out what 
was already running through her veins. 

Therefore, her ambitions became the 
accumulation of business, agriculture, 
education, and conservation. These ar-
eas are all a part of why she came to be 
who she is today. Katlyn has taken many 
courses in these areas and as a young 
adult, graduated salutatorian, and be-
came a teacher. She earned her master’s 
degree. Now, conservation came into 
the mix because she was always outside, 
running the hollers of Osage County, 
hunting, exploring, or fishing as a child. 
When it was time to settle down for the 
evening, she would continue her quest 
and could be found curled up in a ham-
mock reading and discovering more 
about nature. Her parents passed on to 
her a real love of nature, and it was re-
markable to be out in it. Nature had a 
majestic way and there was so much to 
learn from it and about it. 

In the not too distant past, Nature’s 

Sow Kindness, ReapSow Kindness, Reap
Joy,  Galatians 5:22,Joy,  Galatians 5:22,
words that define words that define 
Nature’s Keeper Nature’s Keeper 
Flowers and Flowers and 
Garden NurseryGarden Nursery

Keeper Flowers and Garden Nursery was 
a far-off dream of hers — a dream that 
would come to be much, much later in 
life, or so Katlyn thought. However, life 
is in a constant state of change; doors 
opened and opportunities presented 
themselves.

Several years ago, Katlyn had a won-
derful, kind-hearted, and sweet friend, 
and when asked, she would assist him 
at his nursery that had been a fami-
ly-owned nursery for well over 50 years. 
Sadly, her friend passed away. He was 
loved by many and everyone enjoyed 
his company.  

A little over a year later, his brother 
offered her the opportunity to buy the 
greenhouses and she accepted the op-
portunity. Katlyn knew that her friend 
could in some way live on through her 
and that her far-off, someday, dream 
wasn’t actually so far away after all. 

In 2020, Katlyn, or “Sunshine,” as 
others call her, began building her busi-
ness. Beginning a business is always 
risky and challenging, and even more 
so at the beginning of the pandemic, 
but the challenge was accepted and she 
pushed forward. 

Katlyn has been prepping for the 
spring of 2022 since the day she closed 
up for the fall. Preparing everything for 
each season is a monumental task and 
it takes an entire season to get ready for 
the next. The nursery business happens 
in all seasons, whether it is -5 or 105 
degrees outside. This will be her second 
spring season and for Katlyn, it is her 
favorite time of the year for the nursery 
because “Everything in nature comes 
out of the frosty winter and is ready for 
new growth. The birds are chirping, the 
sun brings everyone joy, and what you 
can plant is limitless,” she said. 

Katlyn personally grows nearly ev-
erything you will find at Nature's Keep-
er. Each season, she hopes that all of 
her customers will enjoy what the nurs-
ery has to offer.

Currently, at Nature’s Keeper Flow-
ers and Garden Nursery, a customer will 
find excellent customer service, knowl-
edgeable assistance, guidance in help-
ing you plan your flowerbeds or vegeta-
ble garden, informational garden hacks, 
educational conservation to benefit you 
and your family in your own backyard 
oasis, custom container plantings in a 
drop-off and pick-up method, annu-
als, perennials, hanging baskets, and 
high-quality vegetable plugs. Please 
stop in this spring and see all that Na-
ture’s Keeper has to offer. You’ll be glad 
you did!
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edwardjones.com
 Member SIPC

Kurt R Baker, AAMS® 
Financial Advisor

308 E Main 
Linn, MO 65051 
573-897-0687

By Neal A. Johnson

Kurt Baker has been a part of the 
investment community since hanging 
out his shingle on Dec. 3, 2001, and be-
lieves today as he did back then that his 
role as an investment advisor with Ed-
ward Jones is to bring the investment 
world to rural Missouri. 

“People have the same access to in-
vesting as someone living in Boston or 
San Francisco,” he said. “The differ-
ence is, they will always talk to me, not 
whoever answers the phone of a 1-800 
number. I will help them realize their 
goals and dreams through investing.”

What people need to realize is that 
Baker’s job is to help build wealth over 
the long haul. “It’s been my pleasure 
to help people save for their future,” 
he said. “I focus on achieving this with 
an educator’s mind with the heart of a 
friend. Investing isn’t easy, it’s sort of 
like planting a garden. You don’t har-
vest the bounty of a garden shortly 
after planting it. Rather, it takes time, 
focus, and work to realize the fruits of 
your labor. Investing is the same. Using 
short-term measures for a long-term 
investment never works. It takes dedi-
cation, focus, and the ability to stick to 

Baker pleased to guide 
investors at Edward Jones

a plan. The 
harvest of a 
good invest-
ment has 
p r o d u c e d 
great results 
time and 
time again 
throughout 
the years.”

Markets 
can be vol-
atile, with 
ups and 
downs to be 
e x p e c t e d , 
and Baker 
believes it 
takes deter-
mination to succeed.

“In the good times, investing is 
easy,” he said. “It’s not so easy to make 
the decision to invest in the down-
times; however, that is usually the best 
time to do it. Communicating this to 
people makes it a continued challenge. 
Being determined with my message is 
a must.”

The investments and life insur-

ance he markets keep more at home 
than just his family. Folks now living 
and working in the county have a bet-
ter chance of staying here when they 
retire. Often, it’s because of Baker’s 
guidance. Without solid counsel, many 
may scrape by for a few decades. Then, 
though, they’re forced to move when 
disability or old age lean on them. The 
products Baker offers keep options 

open. Retirement accounts allow folks 
to live on their own terms, even if they 
live longer than they expect. Life insur-
ance helps dependents be flexible in 
case a bread winner dies too soon. Plus, 
premium and investment dollars are 

Edward Jones
Continued on page 15B



LOT FOR A LITTLE
P A C K A G E

1023E Compact
Tractor

+ Loader & Belly Mower

SUNFLOWER
P A C K A G E

3025E Compact
Tractor

+ Loader & Box Blade

TRACTOR PACKAGES

Call
160 JD Power Trail Jefferson City, MO

For any project

(573) 455-2353

WEEKEND WARRIOR
P A C K A G E

3038E Compact
Tractor

+ Loader, Rotary Cutter & Trailer

Scan 
to see 

discounts  
& more 

packages
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By Edward Gehlert

From humble be-
ginnings in 2003 to 
a company that now 
manufactures more 
than 10 buildings 
a week at its head-
quarters in Linn, 
Classic Buildings 

has proven that 
with hard work, 
dedication, and 
most important-
ly faith, positive 
changes can be 
made for the 
business and 
community.

Kenneth Mill-
er moved his 
custom build-
ings business 
from Salem to 
Linn in 2008. 
What began 
with only a 
handful of 

workers has now grown into a 
company that employs 50 people and 

Classic Buildings provides 
much more than structures 

to the community
is a business that puts those people 
first. In fact, Miller said that his goal is 
to have Classic Buildings ranked as the 
best place to work in Missouri by the 
year 2032.

“What God called me to do is build 
a workplace environment that builds 
people’s lives and that’s what we do,” 
said Miller. “That is the number one 
thing we do. We create an environ-
ment where people can come to the 
workplace and thrive, grow as individ-
uals, and grow with their families. That 
means so much, physically, spiritually, 
and emotionally.”

Miller’s business plan has its foun-
dation on faith-based Christian values 
and guiding principles. As one of their 
core values, he says they are a Kingdom 
business operating in faith.

“We follow God’s leading, under-
standing everything happens for a rea-
son, and are sensitive to what God puts 
in our path,” he explained. “We make 
plans but the Lord determines our 
steps. Proverbs 16:9.” 

Miller appreciates the time it takes 
for a home or business owner to re-
search his business’ type of buildings, 
products, and services. He assures cli-

ents that they will be invested from 
their first point of contact with the 
company.  

“A smart buyer does his or her own 
due diligence,” said Miller. “Because 
we appreciate the time it takes to pick 
and purchase the best product, we hope 
that what we say makes great sense and 
that in your own defining moment, you 
choose Classic Buildings to provide an 
exceptional product, one that you can 
be truly proud of for years to come.”

Miller credits the quality of his em-
ployees and God with the success of his 
business. With forgiveness and second 
chances holding deep, personal mean-
ing to him, he offers those things to 
prospective employees. 

“One of the biggest callings that we 
have is helping people coming out of 
addictions,” Miller said. “That is the 
number one calling that God put on my 
life. There are people who are tremen-
dous individuals that have been caught 
up in addictions. What does the world 
do? They write them off. They actually 

Classic Buildings
Continued on page 38B
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Two Car
Garages

Portable 
Buildings 
& Sheds

Tiny 
Homes & 
Cabins

built to last Longer

67 Progress Lane
Linn, MO 65051

573-897-5753

www.facebook.com/ClassicBuildingss
www.classicbuildingsales.com

EDWARD JONES
continued from page 13B

under the stewardship of a local pro-
fessional. “Having an investment busi-
ness has been very beneficial not just 
to me but to my clients here in Central 
Missouri,” Baker asserted.

Many of Baker’s clients own Indi-
vidual Retirement Accounts (IRA), 
which can be two distinct tax quali-
fied commodities. The standard IRA 
shields investment dollars from taxes 
going in. It also defers taxation as the 
principal grows. For those who feel 
they need the tax shelter now, it’s ide-
al. The Roth IRA, though, keeps those 
dollars tax-free when the retiree draws 
them out. It also shelters their growth, 
taxing them only as they’re invested. 
Many may feel it’s easier to handle 
taxation now than then. It’s a power-
ful tool for clients who start soon, and 
invest wisely enough, so they actual-
ly retire to a raise. When much more 
comes out than goes in, it’s better to 
pay the taxes going in. “Having these 
investments allows for people to stay 
local in retirement or can also provide 
for other goals, such as travel,” said 
Baker. “Of course, a lot of people want 
to assist the next generation, so these 
investment accounts also provide for 
wealth transfer.”

Baker was hired by Edward D. Jones 
& Co., L.P., on July 23, 2001, and the 
company trained him to sell securi-
ties and insurance. He is licensed in 16 

states, including Missouri, to market 
those products. He earned his current 
professional certification as an Ac-
credited Asset Management Special-
ist (AAMS) in 2006. Baker also holds a 
degree in Agricultural Mechanization 
from the University of Missouri.

Baker credits Sarah Strope, his 
branch office assistant, for the day-
to-day smoothness of the operation. 
She does everything in the office that 
doesn’t require licensing. 

“I talk with individuals about their 
investment needs,” Baker explained. 
“She handles the day-to-day needs, as 
in gathering necessary signatures, set-
ting appointments, and manning the 
phone. She also is the first person peo-
ple see when they walk in the door so 
she is the one person welcoming com-
mittee for the office. I wouldn’t have 
survived 20 years without her.”

Recently, Baker has moved from 
satellite communications to fiber-op-
tic for more reliable transmission of 
information.

While COVID has played a role in 
how business is done, Baker said he and 
Strope have conducted more phone 
and Zoom appointments than ever be-
fore, and it has accelerated their ability 
to e-sign documents. 

For more information on invest-
ment opportunities, visit Baker on 
Facebook and Linkedin.



 By HB Dodds

A major Osage County employer, Osage Ambulances, commands the skill 
and experience of many local workers. It’s one of the largest local payrolls 
and more than one in three who toil there have been reporting for duty for 
more than 15 years. Such a loyal, dependable, and experienced work force is 
hard to find anywhere.

Company President Kyle Shimmens insists this is no accident. According 
to Shimmens, Osage Ambulances has made this a goal throughout its his-
tory. Management has always held this ethic and held it successfully. “We 
put significant focus on providing solid benefits for our employees and their 

families,” said Shimmens. “Seeing our team provide for their families and watch-
ing their kids grow is one of the greatest joys we experience.”  

Shimmens feels the secret to this is never taking the good worker for grant-
ed. “We certainly are aware that competition for the best employees is high,” he 
said. “There are many other strong central Missouri employers, so working to stay 
competitive is always in focus. We want to be the place in Osage County people 
want to work.”

Building ambulances requires attention to detail. There must be a desire to 
produce a machine that can be counted on to help sick and injured people. The 
dedication and precision required of Osage’s team must be of the highest quality. 
The plant continues to attract and satisfy customers across America. It’s a testi-
mony, says Shimmens, of “the quality of people right here in central Missouri. We 
consider ourselves lucky to call Linn and Osage County home.”

Because they’re here, many skillful neighbors are also able to call Linn and 
Osage County home. Because of them, folks elsewhere are often able to go back 
home after an accident or illness.

Osage Ambulances, 
a local livelihood 

that saves lives

Jacquin Jacquin 
ExcavatingExcavating
Jacquin 
Excavating

- Paul Jacquin -

573-694-6102 (cell) • 573-897-0564 (phone)

879 County Road 302 • Linn, MO

Basements, 
Ponds, lakes 
and clearings

Free estimates

1306 E. Main Street • Linn, Mo

573-897-2202
Open Monday thru Thursday 8 a.m. to 5 p.m. • Friday 8 a.m. to noon

Family Care Clinic

Michael Steenbergen, M.D.
Susan Lange Wolfe, RN, MSN, ANP-BC

WEDNESDAY, MARCH 2, 2022  ■ PAGE 16BLocal Livelihoods Unterrified Democrat





We are here for all your lending needs!  
Home, Auto, Agriculture, Business, 

Home Equity and Home Construction  
Stop by any of our 10 locations 

or visit www.legendsbk.com!  

www.legendsbk.com

Your Hometown
Lender

Caleb Bax,
Vice  President 
(NMLS # 943136)

Paul Brandt,
Loan Officer 
(NMLS # 2021636)

Amanda Carter
Asst. Loan Officer
(NMLS # 2297024)

John W. Klebba
Asst. Vice President
(NMLS # 778816)

Lin
n

Randy Thoenen
Vice President
(NMLS # 466985)

Loo
se 

Cr
eek

Austin Wagner
Asst. Loan Officer
(NMLS # 2269213)

Sarah Wieberg
Residential Loan Officer
(NMLS # 943145)

We
stp

ha
lia

John Deeken
Executive Vice President
(NMLS # 466974)

Bryan Steinman
Senior Vice President
(NMLS # 466984)

Be
lle

Tao
s

Brady James
Assistant Vice President
(NMLS # 1245219)

Gwynn Ready
Loan Officer
(NMLS # 1419843)

Janet Stiefermann
Vice President
(NMLS # 853142)



By Theresa Brandt

Legends Bank has been occupy-
ing the same space on Main Street 
in Linn since 1934.  The building has 
been expanded and remodeled but 
the bank and the Klebba family re-
main dedicated to Linn and Osage 
County.  

“We like being here,” said Legends 
Bank Chairman and Chief Executive 
Officer John Klebba. “We have a com-
mitment to Osage County, and we 
have every intention of continuing 
that into the foreseeable future.”

Over the years, Legends Bank has 
continued to grow and has expanded 
branches into six different counties. 
As the bank grew, the Klebbas knew 
they needed to expand the headquar-
ters building but didn’t know exactly 
how to do that.

“We never considered leaving 
Linn,” Klebba was quick to point out. 
“We’ve always been based here be-
cause we’ve always lived here. Own-
ership and management have always 
lived in Linn. From my grandfather to 
my dad to me and my brother Tom, 

Legends Bank continues to grow but 
will always call Linn home

who is now the bank president, we’ve 
always lived here in Osage County in 
the Linn area.”

When the owners of the build-
ing next door, Linn Printing, offered 
their building for sale, everything 
just seemed to fall into place. 

“Sometimes it’s really great when 
a plan comes together and some-
times it’s a wish that comes togeth-
er,” Klebba said. “I think ours was 
kinda both.”

But the expansion and renovations 
did not go exactly as planned. There 
are always complications that are in-
volved when dealing with buildings, 
walls, and foundations that are over 
100 years old. None of the local com-
panies wanted to take on these issues 
so Legends Bank hired companies 
from St. Louis to deal with the demo-
lition and foundation issues.

“We started this thing at the exact 
wrong time, right before COVID hit,” 
Klebba explained. “We had labor is-
sues, especially our construction la-
bor.”

Then there were supply issues.

“Everything has taken a little lon-
ger, but we are at the end and things 
should be done fairly quickly,” Klebba 
said. “We’re really happy about that.”

Legends Bank has recently rolled 
out a brand-new website believed to 
be easier to navigate. Klebba has seen 
a lot of changes in the banking indus-
try over the years. 

“I remember when I worked here 
in the summer during high school,” 
Klebba said. “That was before ATMs 
and automatic payroll deposits. On 
Friday evenings, when the factories 
would pay, our lobbies would be full 
and there would be lines out the door. 
That doesn’t happen anymore.”

Klebba noted that COVID-19 has 
changed people’s habits and in-
creased the number of people bank-
ing online. Some people have gone 
back to face-to-face banking but 
Klebba notes that the future of bank-
ing is online.

“People appreciate the fact that if 
they need to talk to somebody, they 
can call us,” Klebba said. “But you 
can’t rely on that and think that you 
are going to be successful in the fu-
ture based on the fact that you are 
still here. You must have really good 
software and really good internet 
banking programs so people can in-
teract the way they wish to. We have 
to make it as easy to interact with 
us as if we were one of those mega 
banks.”

Klebba believes that Legends Bank 
can compete with the big banks.

“More and more banks are closing 
branches,” Klebba said. “There were 
over 2,000 branches or financial in-
stitutions  closed last year across the 
country.”

Klebba believes that as less foot 
traffic comes into the lobbies of 

banks, there will be more branches 
closing and the largest percentage of 
those closures are being seen in the 
bigger banks.

“They are not focused on personal 
interaction,” Klebba said “They are 
focused on volume, and we don’t feel 
like that is the way to go, at least not 
in our markets.”

Legends Bank is planning to break 
ground on a new branch in Rolla soon 
and is constantly looking for other 
areas to expand. 

“The big banks are getting out of 
some of these markets, like Rolla and 
Owensville,” Klebba noted. “That’s 
fine with us because those are mar-
kets where we work well and we’re 
happy to be able to serve those peo-
ple.”

Klebba is excited and optimistic 
about the future of Linn and Osage 
County.

“The whole Linn community has a 
really bright future,’ Klebba said.  

He believes that the community is 
fortunate that at a time when many 
rural counties in Missouri are seeing 
declining populations, the Linn area 
is seeing growth. From the growing 
college to the new high school foot-
ball program to the new Stonegate 
Subdivision and the renovations at 
the Osage Country Club, Klebba sees 
nothing but potential for the commu-
nity and is excited about the future.

“The great thing is we have anoth-
er generation coming into the bank,” 
Klebba says with a smile and a lot of 
pride. “My oldest has been working 
here for five years and my second 
oldest son has joined us at the Jef-
ferson City branch. That’s the fourth 
generation.”

Visit www.legendsbk.com or find 
the bank on Facebook for more infor-
mation.
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Mike McDaniel Agency Inc
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Stephanie Lewis, Sales
Specialist - All Lines
Mike McDaniel Agency Inc
 (573) 897-3142
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Let’s talk about the business you’ve built and how I can help protect it.

WE SUPPORT LOCAL
BUSINESSES.

At American Family Insurance, we believe local businesses are what make the community so special.

That's why we're focused on protecting the hard work and commitment that keep these businesses running strong, day after day.
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By Neal A. Johnson

The McDaniel name has been as-
sociated with American Family Insur-
ance and central Missouri for the last 
57 years, and Mike McDaniel, Agent of 
the Linn office, said connection with 
the community, both personally and 
professionally, is the primary key to 
success.

“While the majority of the conver-
sations we have with customers on a 
daily basis are about insuring proper-
ty (home and auto), it gives me great 
pause to think about the other policy 
conversations I’ve had over the years,” 
said McDaniel. “For example, I’m now 
writing life insurance plans for young 
people who are the children and grand-
children of the people I wrote life in-
surance plans for when I began my ca-
reer.  It makes me proud to know that 
people trust me and my staff enough 
to have those serious discussions, and 
to purchase insurance plans that could 
impact future generations.”

Mike took over operations in 1998 
from his father, Merv, and has one em-
ployee, Sales Specialist Stephanie Lew-
is. “Mike and I work hard to be more 
than just our customers’ ‘insurance per-
son,’” she said. “We are both very proud 
to represent a company like American 
Family Insurance. They provide us with 
a wide range of insurance products to
fit the majority of our customers’ needs 
and a dedicated claim staff to help 
them when tragedy strikes. American 
Family is one of the most financially 

stable and 

McDaniel says strong 
customer service 

is key to 
American Family 

Insurance’s success
prudent insurance companies out there 
today and that gives us peace of mind 
knowing our customers’ dreams are se-
cure.”

McDaniel added that the time they 
dedicate to being available to custom-
ers, where and when they need help, 
has made a difference. “Whether face-
to-face in the office, working remotely, 
or responding to calls and texts in the 
evenings and on weekends, American 
Family provides us with the tools we 
need to fit the ever-changing challeng-
es of the world we live in,” he noted. 
“Those tools are combined with the 
belief that every single thing we do is 
designed to help people understand 
insurance, and not to simply sell them 
insurance.”

COVID has resulted in a decrease in 
the number of walk-in customers but 
otherwise, his office has not been im-
pacted. “We have the ability to quote, 
bind, and sign documents electroni-
cally, so if the customer didn’t want to 
meet with us face-to-face, we can help 
them from the comfort of their home,” 
said McDaniel.

Phone and computer upgrades have 
made it easier for McDaniel and Lew-
is to work remotely, and customers 
can send text messages to the prima-
ry office number. “For many people, 
especially our younger clients, text 
messaging is their preferred method of 
communication so the ability to send 
and receive messages on that platform 
has been a huge benefit,” he said.

American Family Insurance can be 
found on Facebook, Twitter, LinkedIn 
or by visiting www.McDanielAgency.
com

WEDNESDAY, MARCH 2, 2022  ■ PAGE 20BLocal Livelihoods Unterrified Democrat



By Neal A. Johnson

Osage Chic Boutique offers a vari-
ety of women’s clothing, shoes, and 
accessories after beginning in 2018 
as an online venture and owner Alex 
Trower-Holtschneider of Loose Creek 
is happy with the progress.

“I started the business making jew-
elry and selling it on Etsy and Face-
book as a side business,” said Trow-
er-Holtschneider. “I was still working 
full-time, I ended up being too busy to 
make my own jewelry anymore.”

With growth came additional items 
and in September 2020, she purchased 
an enclosed trailer and converted it 
into a mobile boutique. Alex and her 
husband, Jamey, drive to local craft 
shows and customers can shop the 
trailer. 

In June of 2021, Alex quit her full-
time job to focus solely on the bou-
tique, and despite the pandemic, Osage 
Chic Boutique is ready to open its first 
storefront location next month in Linn. 

That’s not to say the growth was 
easy through the battle with COVID. 
“It definitely impacted our business in 
spring 2020,” Alex said. “I think every 
show we had booked ended up being 
canceled. By fall 2020, we were able 
to do a few shows but it was still hard 
to find any. We amped up our online 

Osage Chic Boutique provides unique options
presence because it seemed like more 
people were either working from home 
or quarantined at home and wanted to 
shop online.”

She credits her success to a strong 
work ethic. “My husband would say I’m 
a bit of a workaholic,” Alex said. “I am 
so passionate about this business and it 
fuels my hustle. I love diving into what 
the latest trends are, new ways to mar-
ket my business and any other knowl-
edge I can soak up.”

While she doesn’t have employees, 
per se, Alex said she gets help from her 
husband, along with her sister, Saman-
tha Davis, and her brother’s girlfriend, 
Stephanie Fisher, the latter two helping 
with modeling outfits and live sales. 

Alex added that boutiques are 
unique. “It’s like you’re shopping that 
owner’s personality or their personal 
closet,” she said. “One thing that is su-
per important to me is size inclusivity. 
I order everything in small-3XL. Now 
since COVID, not everything that I or-
der comes in, but our goal is to have ev-
erything in those sizes.”

Osage Chic Boutique carries popular 
brands like Gypsy Jazz, Kan Can, Judy 
Blue, and more, and can be purchased 
at Facebook.com/osagechic (VIP 
group), www.osagechic.com, or with a 
mobile app, and the business is also at 
Instagram.com/osagechic.
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By Neal A. Johnson

Freestyle Fitness and Nutrition (FF&N) owner Denise Coots, who opened 
her business in early 2020, said she’s excited about continued growth in Loose 
Creek, and will keep tweaking the small group class schedule monthly to allow 
members to get the most out of their memberships. 

In December, members filled out a year-end survey in which they were asked 
what could be done to make FF&N even better next year. 

“I have taken as many of the suggestions I could and implemented them, for 
which they have expressed great satisfaction,” she said, noting for example, that 
she added a Keurig coffee-maker so members can enjoy a cup after a morning 
workout. 

FF&N launched its first official workout class on May 4, 2020, and grew at 
such a rapid rate that Denise and her husband, Nathan, were able to convert an 
older building on their property to the new gym, into which the business offi-
cially moved in May of last year. 

Since then, Denise and her sister, Stephanie Helmig even more classes.
In a Transform class, participants bend, circle, rotate, fold, lift, recover, pulse, 

balance, jump, squat, plank, push up, twist, burpee, and lunge. “It is the perfect 
blend of sport, yoga, tai-chi, and pilates, perfectly choreographed to motivating 
music, leaving you transformed,” Helmig said.

While Helmig has been busy teaching additional classes, Denise has spent 
more time on her signature 12-week Reigniting Your Flame Program for women 
who are struggling with nutrition and fitness.

“This comprehensive nutrition and fitness program is where I love to spend 
the majority of my time,” Denise said. “I designed the program to help women 
develop sustainable habits that will allow them to take back control of their 
lives. It helps set them up with the knowledge and experience to maximize their 
overall nutrition and fitness.”

This program starts with a discovery call during which Denise can get an idea 
of where a prospective client is at and where they are looking to get to from a 
nutrition and fitness standpoint. “If I think I can help them, I will explain the 
program,” she explained. “Despite the fact that I love helping individuals crush 
their goals, I realize that I cannot help everyone. If I do not think we would be a 

Coots excited
about growth of 
Freestyle Fitness 
and Nutrition

good fit for one another, or if I get the sense that they may not succeed, I will be 
honest and upfront.”

That may seem counterproductive but Denise said she wants what’s best for 
each client, and those who commit to the program soon find the fun in being fit.

“We start with a detailed nutrition and fitness assessment as well as an ‘In-
Body’ body composition scan,” Denise said. “From there, they will complete a 
five to seven-day guided whole foods cleanse. After the cleanse, they begin week 
one of their custom meal plan. I take the time to make sure each client receives 
a meal plan that suits their needs, one they will enjoy, and that will help them 
meet their goals.”

Each client is also enrolled in a virtual FF&N At Home workout program. 
“They are encouraged to participate in workouts again that will suit their needs 
and help them meet their goals,” Denise noted, adding that weekly tailored nu-
trition and fitness education is sent to each client on Fridays to help solidify 
habit-forming behavior.

Lastly, Denise checks in every two weeks via telephone, one-on-one to discuss 
progress, barriers, wins, and more. “I feel strongly that this one-on-one time has 
an enormous impact on clients,” Denise said. “Rather than being in a group set-

ting where they may feel less inclined to ask questions or 
discuss progress when it is just the two of us on the phone, 
they tend to open up. Over the course of the program, we 
undoubtedly become very close. In essence, when members 
join this program, they have their own personal registered 
dietitian and certified personal trainer at their fingertips. 
Clients are getting life-changing results and those results 
are driving me to work harder and harder on delivering a 
superior experience to each and every one of them. It has 
become so popular that I now have a waiting list to join.” 

COVID did not have much of an impact on FF&N’s in-
house workout group. The small size of the garage required 
that class sizes remained very small to allow for the appro-
priate distance. 

“Since having grown and moved into the new gym, we 
can spread apart more which in turn has led to the ability 
to increase capacity,” Denise said. “With that, there were 
members out here and there who either had COVID or they 
had been exposed. And of course, when they were out, they 
would be out of classes for 10-14 days at a time. So we 
would miss those individuals for sure.”

COVID also presented an opportunity to provide alter-
native methods for achieving the goals determined by De-
nise and her clients. From that grew the FF&N At Home 
Program, which allows clients to work out virtually with 
Denise and a variety of guests from anywhere, and all they 
need is internet access and a few sets of dumbbells. “I will 
admit, it has been a learning curve figuring out technology 
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Freestyle Fitness  
Continued on page 35B 



We offer small group fitness classes for every level of fitness ranging from the beginner to the advanced.  Keeping the class sizes 
small helps provide an intimate environment so that members never feel lost in a large crowd.  Our workouts are always chang-
ing which helps keep members on their toes. 

A typical week looks like this:
• Monday - Lower Body
• Tuesday - Mixed Body Stations
• Wednesday - Upper Body
• Thursday - Core/Cardio
• Friday - Mixed Body
• Saturday - Mixed Body Stations

We offer additional class types including Gravity Yoga, Restorative Yoga and more.  

Our welcoming and non-judgmental environment helps to create a 
setting for like-minded individuals to maximize their fitness while having fun.

Offering: Recurring Monthly Memberships • Punch Packs • 24/7 Gym Access Only Memberships
You can choose and pay for the plan that is right for you and register for classes all through our member's app.

12 Quail Hill Lane
Loose Creek, MO

573-291-6464

www.freestylefitnessandnutrition.com
Follow us on FB - https://www.facebook.com/freestylefitnessandnutrition
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Here When You
       Need Us Most

911 E. Main St. • Linn, MO
573-897-2214

405 4th St. • Chamois, MO
573-763-5522

We are proud to 
have served the 

families of 
Osage County 

since 1933.

Our experienced 
and 

compassionate 
staff of funeral 

directors are here 
to help families 
celebrate life 
with dignity 

and respect.

We provide a 
variety of service 

offerings designed 
to meet your 

family’s customs 
and traditions.

www.mortonchapel.com

By Neal A. Johnson

Morton Chapel under the direction 
of owners Mike and Pam Thomas con-
tinues to provide peace of mind to fam-
ilies during the most difficult time of 
their lives.

“We strive to carry on the tradition 
that the Morton Family established al-
most 90 years ago,” Pam said.

The Linn business was started in 
1933 by original owners Clyde and 
Beulah Morton, Vernon and Mary Ruth 
Morton, and Mike and Betty (Herndon) 
Morton. Mike, the last of the original 
owners, recently passed away.

Joe Caldwell and his family were 
next to own the business until 2008, 
when it was purchased by Mike and 
Pam Thomas.

Originally, the funeral home opened 
in its present location in the early 
1940s on the site where the old Linn 
school was located. The Mortons add-
ed on periodically over the years and it 
served as a home to several members of 
the Morton family.  

Since Mike and Pam purchased the 
building in 2008, they have continued 
to make upgrades to the building, add-
ing new windows and carpeting, while 

updating landscaping and adding aw-
nings.  

In 2013, Mike and Pam purchased 
Sassmann’s Chapel in Belle and Bland, 
and in 2018, added a crematory. 

Due to the pandemic, the funeral 
home has been impacted. “Because of 
the type of business that we are in, we 
were directly affected by COVID and so 
were the families that we served,” Pam 
said. “The mandates limiting the num-
ber of people allowed to attend services 
directly affected the families and their 
loved ones.”

Additionally, a tradition began 
shortly after the purchase that has 
become an annual event designed to 
offer a sense of comfort each December 
called the “Tree of Remembrance.”

The process is simple in that all one 
has to do is contact the funeral home 
and request that a loved one’s name, 
year of birth, and year of death be 
placed on an ornament. 

There is no charge for the service.
“We provide solid-colored orna-

ments and we take care of writing the 
information on them,” said Mike, not-
ing that a few people have chosen to 
bring in their own ornament. “Our goal is 
to remember those who have passed 

away, and offer that to families, espe-
cially this time of year.”

Of the nearly 850 ornaments that 
have been placed on what is now six 
trees since 2008, only a handful have 
elected to provide their own orna-
ments, but the practice is welcome.

In 2020, because of the pandemic, 
instead of an evening of remembrance, 
the funeral home was open to families 
during office hours. Pam said she and 
Mike hope to have the evening of re-
membrance again in the near future.

Full-time employees are Licensed 
Funeral Director and Embalmer Mike 
Thomas, Funeral Director/Accoun-
tant Pam Thomas, and Funeral Direc-
tor Nathan Veltrop. Part-time support 
staff includes Funeral Director Stan-
ley Strope, Pre-need Agent Michelle 
Kliethermes, and Funeral Assistants 
Paula Gabelsberger, Paulette Peters, 
Mark Meyer, and Doris Voss.

Visit www.mortonchapel.com where 
you can find obituaries, funeral re-
sources, and pre-planning information. 
Morton Chapel is also on Facebook. 
The website has been updated and 
Morton Chapel has adapted its services 
to help families honor their loved one 
on a more personal level.

Morton Chapel continues toMorton Chapel continues to
provide peace of mindprovide peace of mind



fOLLOW US ON fACEBOOK - 1763 Hwy 50 East   Linn, MO

 573-897-4461

Great People,Great People,
  Great Food &  Great Food &
    Great Service!    Great Service!

C-STORE • BEER • ICE • HUNTING PERMITSC-STORE • BEER • ICE • HUNTING PERMITS
EXCHANGE PROPANE TANKS • SPORTING GOODSEXCHANGE PROPANE TANKS • SPORTING GOODS

WEDNESDAY-SUNDAY WEDNESDAY-SUNDAY 
NIGHT SPECIALSNIGHT SPECIALS

STARTING AT 4 P.M.STARTING AT 4 P.M.

• 9 PIECE CHICKEN (MIXED) -$7.99• 9 PIECE CHICKEN (MIXED) -$7.99
•9 PIECE CHICKEN MEAL - $10.99•9 PIECE CHICKEN MEAL - $10.99

PLEASE CALL IN YOUR ORDERSPLEASE CALL IN YOUR ORDERS

DON’T FORGET OUR LIGHTLY BREADED CHICKENDON’T FORGET OUR LIGHTLY BREADED CHICKEN

FOLLOW US ON FACEBOOK FOLLOW US ON FACEBOOK 
FOR OTHER WEEKLY SPECIALSFOR OTHER WEEKLY SPECIALS

Check out our Fresh 
Blend Machine!

 By Neal A. Johnson

Casper’s 66 in Linn any given day 
is hopping with customers who en-
joy a hot meal or snack or stop in for 
gas, and owner Tim Thoenen said the 
reason the business is so successful is 
that he and his employees take pride 
in the services they offer.

“I have great employees who un-
derstand what we’re doing here and 
what our customers expect,” said 
Thoenen, who has a total of 35 em-
ployees. “The community has shown 
great support and we have a lot of re-
peat customers. Without them, and 
my dedicated staff, we wouldn’t be 
successful.”

There is also a sense of pride 
whenever Thoenen thinks about 
the name of the business. Before 
purchasing the store 32 years ago, 
when it was known as Wolfe’s Con-
oco, Thoenen and his wife, Connie, 
who sadly passed away in September 
2020, talked about what to call the 
new venture.

“Connie came up with Casper’s,” 
Tim said. “It was all her idea and not 
everyone knows what it means.”

Casper’s is actually an acronym for 
“Christy, Amy, Sam Place Enjoyable 
Refueling Services” and is an homage 
to the Thoenen’s children.

Now Casper’s 66, the store recent-
ly underwent a major remodel for the 
first time since 1991, with the new 
decor and increased space allowing 
for more trade.

Casper’s can accommodate 52 
diners, almost double the number of 
customers (30) before the remodel. 
A few new items have been added to 
the menu as well.

“The floor plan gives a chance to 
spread everything out so that cus-
tomers can get through more easily,” 
Thoenen noted.

Casper’s continues to see an im-
pact due to COVID but Thoenen said 

Thoenen credits pride 
in service for the 

success of Casper’s 66
it’s not as bad here as it is for some in 
bigger cities. “We have not been able 
to completely fill and face our beer 
cooler since the remodel because of 
supply chain issues, but we do our 
best with what we get,” he said. “Ev-
eryone has adjusted a bit to the short-
ages because they know it’s affecting 
everyone. We’re not alone in that.”

Expansion of the building to the 
east and north created the extra space 
to accommodate Thoenen’s goals. 

“This was really about making it 
easier for our employees to do their 
jobs, and making the experience 
even better for our customers,” said 
Thoenen.

One big change was the closure of 
the auto repair shop, a familiar part 
of the business since 1973. Thoenen 
said the reality is that there is more 
demand for food and other items 
than auto repair. 

Casper’s participates in the “Kick-
back” program to offer rebates to 
reward loyalty, and a gasoline app 
called Get Upside that gives Phillips 
66 customers 15 cents off each gallon 
purchased using the program.

“This app is great,” said Thoenen. 
“It will show you the nearest station 
on a map so you can get gas no mat-
ter where you are, and with the dis-
count, it’s a great tool.”

Thoenen added that Chase will 
be partnering with Get Upside soon 
to offer savings using a credit card 
through that financial institution.

“Technology continues to advance 
all the time and you have to keep up,” 
Thoenen said.

All in all, Casper’s 66 is home to 
local employees and Thoenen has a 
vested interest in making sure every-
one leaves his store happy.

“Giving people good service and a 
great experience is very pleasing to 
me, and we will continue to do that,” 
he said.

Follow Casper’s 66 on Facebook to 
see weekly meal specials.
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NEW LOCATION

COFFEE

TEA

PEACH OOLONG

SERENITY

From hot lattes to pour overs, Serendipity Coffee and Tea has been 
serving Linn since opening in 2018. In their new location, they plan to add 
further food options, such as a few gourmet savory snacks to accompany 
their muffins, scones, and biscotti.
Try mobile ordering on their website to have your drink ready for you 
when you pull up!

 

 

Serendipity creates all of their specialty coffee drinks using 
beans roasted by Vintage Paris in Hollister, MO. Vintage Paris 
is a fair-trade, small batch roaster. This ensures that every 
single person who had a hand in getting the coffee from the 
farms to your Serendipity cup has been treated fairly and 
professionally. 

For those days when you don’t need any more caffeine but 
would love an espresso drink, ask for your favorite drink made 
with decaf espresso beans to satisfy those cravings!

Serendipity will be moving their shop just around the 
corner soon. It will be conveniently located across from the 
City Park at 1210 E Lee Steet. Their new location will be 
drive-thru only, ensuring that you get your morning drink 
even faster. They will also have an outdoor seating area for 
their customers to enjoy when the weather is nice, along 
with a private parking area.
Follow Serendipity on social media and watch for updates  
@SerendipityCoffeeAndTea 

Did you know that Serendipity also specializes in tea? We carry a 
delicious selection of teas from The London Tea Merchant in St. Louis. 
Black, Green, Herbal, Oolong; there's a tea for everyone!
Buy it by the cup or take some home to brew whenever you want it. 

Some of our newest additions are: 
Serenity: with flavor notes of chamomile, honey, floral, mint, lavender, 
lilacs and lemon.
Peach Oolong: with flavor notes of peach, apricot, pink lemonade 
and hibiscus.

We also carry all the tea brewing items you would need to make the 
perfect cup at home! Teapots, infusers in a variety of styles and sizes, 
mugs, and of course loose leaf tea sold in 2oz increments. 
Visit our website at SCT.COFFEE to view our full menu and mobile 
order!

SPECIALTY C
O

FFEE



By Gemma Asel

In 2018, the Asel family 
opened Serendipity Coffee & 
Tea inside the Old School An-
tique Mall, a beginning that has 
allowed them to grow and ex-
pand over the last few years. Be-
fore the antique mall, the Asel 
family started renovations on 
the original drug store in Linn 
before deciding that it wasn’t 
the right fit for their business 
plans. When they opened at 
the mall, they started in a small 
space near the main entrance 
with tables lining the hallways 
beside their single-counter 
cafe. From there, it was evident 
that more space — as well as a 
drive-thru — would be needed 

Serendipity 
Coffee & Tea 
moving to new 
location this 
month

for their quickly growing busi-
ness. A classroom at the front 
of the building became their 
new home. Now, after three 
years, Serendipity Coffee & Tea 
is building a new location into 
which they’ll move their busi-
ness.

In March, they will be moving 
to a new stand-alone building 
around the corner, a drive-th-
ru-only shop that will allow for 
the continued growth of the 
business. The new space will 
be located on Lee Street, past 
Sweet Bee’s Shaved Ice, and 
across from City Park, on prop-
erty owned by Ron Helmig. 

According to owner Lori 
Asel, the new building will of-
fer additional independence 

and improved efficiency, such 
as an updated and designat-
ed drive-thru lane, a pick-up 
space for larger orders, a walk-
up window with parking for 
guests, and the ability to up-
grade equipment for faster ser-
vice. 

Though they’re discontinu-
ing their indoor seating area, 
Serendipity Coffee & Tea will 
offer a beautiful outdoor area 
for customers to enjoy. You can 
still order your favorite drink 
and sit and relax on nice days 
or take the kids to play in the 
park. This open space will en-
able the business to continue 
to host live music, bring back 
the farmer’s markets that so 
many enjoyed, and offer other 

community-oriented events.
After celebrating the “Last 

Day in the Cafe” with live music 
and giveaways on Feb. 5, Seren-
dipity Coffee & Tea has closed 
the inside seating area to pre-
pare for the move. They will 
continue to serve customers in 
their current drive-thru at 1204 
E. Main St. until they move to
their new building in March.

Follow along with their jour-
ney by liking their Facebook or 
Instagram page, subscribing to 
their email list, or by watching 
their website for updates

Current hours are from 6:30 
a.m. to 1 p.m. Monday and
Tuesday, 6:30 a.m. to 4:30 p.m.
Wednesday through Friday, and
9 a.m. to 4:30 p.m. on Saturday.

SHOP LOCAL • EAT LOCAL
READ LOCAL

When you support us, you support our community too.

Unterrified Democrat
300 East Main Street • Linn, MO

www.unterrifieddemocrat.com
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Life is too short for bad shoesLife is too short for bad shoes
We can help you step into a new shoe and find the new you!

● 307 East Main St. ● Linn  573-897-4500 ●
Men's Shoes, Work Boots, Women's, and Children's Footwear!

By Theresa Brandt

Harriet Wibberg seems a little 
surprised that she is a successful, 
small business owner. She and 
her husband, Tom, own the Linn 
Shoe Store and have navigated 
through six years that have in-
cluded the COVID-19 pandem-
ic, a cancer diagnosis for Tom, 
major supply chain disruptions, 
and cost increases. Through it 
all, Harriet, better known as the 
“shoe fairy,” has carried on as 
best she could.

Although Harriet runs the 
store, it was Tom’s idea to buy it. 
Harriet had been working at the 
Missouri Valley Mercantile for 10 
years. She liked her job but was 
starting to get burnt out. Harriet 
had just undergone an operation 
and Tom had gone back into Linn 
to pick up her prescriptions.

Wibberg surprised but pleased with the 
success of Linn Shoe Store

“He came back and said, ‘Do 
you feel like riding into town?’” 
Harriet recalls. “I said sure, and 
he goes, ‘Well, I bought you a 
present.’ I told him if he bought 
me a milk cow, I wasn’t milking 
it cause he always said that’s 
what he was going to do.” 

Harriet grew up on a dairy 
farm and it was a running joke 
between the two of them that he 
was going to buy her a milk cow 
since she didn’t have very fond 
memories of milking the poor 
creatures. 

“He told me he bought the 
shoe store in Linn, and I was 
really surprised and asked him 
why?” Harriet said. “He said that 
I ran the place up there (Missou-
ri Valley Mercantile) and sure-
ly I could do it for myself and it 
would be mine. So, I said okay.”

While some wives might not 

be excited about the prospect 
of owning a business and going 
into debt. Harriet was thrilled.

“It was a total surprise to me, 
but I was okay with it,” Harriet 
said. “Actually, it made me feel 
good that he had that kind of 
faith in me and that he knew I 
could do it.”

Harriet had never been a boss 
before and didn’t see herself as 
a leader.

“Normally, I’m a follower but 
this gave me that boost so I knew 
I could do it and I was going to 
prove that I could do it,” Harriet 
said. 

Although the two bought the 
store in February 2016, they 
didn’t take over running the 
store until April. About three 
weeks before she was scheduled 
to take over the store, Harri-
et worked at the store with the 

former owner, Diana Radmach-
er, who had owned and operat-
ed the store for 30 years, and her 
parents for decades before that.

“For a while, I just continued 
doing things the way Diana had,” 
Harriet explained. “I tried to 
keep it just like she did because 
I knew it was a well-run business 
and she did a very good job, and 
I wanted to keep up that reputa-
tion.”

Eventually, Harriet started to 
make the store her own. One of 
the very first things that she did 
was buy a computer, printer and 
Post-it notes.

“She (Diana) didn’t have a 
computer,” Harriet explained. 
“She didn’t have Post-it notes. 

Shoe Store 
Continued on page 29B
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1799 Highway 50 East • Linn, MO

573-417-3071
www.lakesidebookcompany.com41 Library Lane • Linn, MO

573-897-9942

 
- DRIVE-THRU HOURS -

Monday thru Friday
 7 a.m. to 5 p.m.

Saturday 
 8 a.m. to 4 p.m.

- INSIDE HOURS -
Monday thru Friday 

 8 a.m. to 5 p.m.
Saturday 

8 a.m .to 4 p.m.
Closed Sunday

Offering Fresh Sandwiches, Amazing Tasting Soups, Offering Fresh Sandwiches, Amazing Tasting Soups, 
Specialty Coffees made to order and so much more!Specialty Coffees made to order and so much more!

Busy Bean Cafe & sprouts
bakery and delicatessen 

She was very frugal, and she did 
everything by hand with note-
book paper. That’s the way she 
did it and it worked. But I knew 
that I wanted to catch up with 
the times.”

Harriet also rearranged the 
store a little, moving the count-
er around so that she could greet 
people, and people could see her 
as soon as they walked in the 
door. She moved the shelves so 
the customers could walk around 
more.

“I had to get my own style in 
here,” Harriet said. “I knew it was 
going to take a couple of years 
to finally make it my own. But 
eventually, I made it my store, so 
when I walk in it, is mine and I 
love it.”

COVID-19 has been hard on 
Harriet’s little store. In Decem-
ber, she and one of her employ-
ees came down with COVID-19 
and they had to shut the store 

down for several weeks.
“It hurt a little bit,” Harriet 

admits. “Things are starting to 
come in and I think we’ll be fine, 
but it’s been tough.”

Harriet attributes the store’s 
continued success to local cus-
tomers that keep coming back 
to support the business. She also 
gets customers from far away, 
people who hear about her store 
and love the small-town feel and 
customer service.

Harriet said she gets tired of 
people complaining that their 
shoes aren’t coming in because 
of COVID-19 and she has had 
trouble getting and keeping 
stock in the store to sell. Boots 
that would typically ship with-
in five days before the pandem-
ic are now taking five to eight 
months to arrive.

Harriet is all about keeping 
things local and helping each 
other out. 

“I love people and I love talking 
and I love working with Kelly (at 
Main Street Pizza) and Christina 
(at the Unterrified Democrat),” 

Harriet said. “I think supporting 
local business is so important 
because it helps our town grow.”

Harriet is proud of the changes 
that have come about in the last 
couple of years in Linn. From the 

SHOE STORE 
continued from page 28B

Christmas on Main Street Pro-
gram to the remodel at BJ’s, and 
improvements at State Techni-
cal College, she believes change 
and growth go hand in hand, and 
she is proud to be a part of it.
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573-897-2388
1217 East Main Street • Linn, MO 65051

Celebrating 5 years Celebrating 5 years 
in business!in business!

From our families to your's, we thank you for 
choosing us to take care of all of your family’s 

dental needs.

Celebrating 5 years Celebrating 5 years 
in business!in business!

Celebrating 5 years 
in business!

Providing general dental services, including
 cleaning and fillings, as well as crowns, bridges, 

root canals, extractions, dentures and more



By Edward Gehlert

Dr. Corey Mack of Core Family Den-
tistry has been treating patients since 
2017 and is proud to serve and be a part 
of the community, without having to 
answer to any big corporate stockhold-
ers.

“We often get questions about being 
part of a corporation. We are 100 per-
cent a local, small business,” said Dr. 
Mack. “I feel our continued success is 
thanks to our kind, compassionate, and 
hardworking staff. When you work in a 
team of four to five people, someone is 
always having to step up and step in to 
help out. Everyone on this team does 
that with a great attitude.”

Alongside Dr. Mack, service at Core 

Core Family Dentistry 
continues to create 
smiles in the community

Family Dentistry is provided by a team 
of four full-time and two part-time em-
ployees. Full-time registered dental 
hygienists Brooke Wolfe and Hannah 
Plassmeyer are joined by full-time den-
tal assistant Meghan Ortbals, and Kayla 
Dudenhoeffer rounds out the full-time 
employees as the office administrator. 

“We’re also fortunate enough to 
have a part-time employee, Megan 
Thoenen, and a dental assistant who 
joins us on an as-needed basis, Brenda 
Voss,” Dr. Mack said. 

Core Family Dentistry takes every 
step to stay on top of changing tech-
nology and community needs, imple-
menting what Dr. Mack feels offers pa-
tients the best care.

“We are continually updating and 

improving our office and our systems 
but have made no major changes in the 
recent year,” said Dr. Mack. “Our big-
gest changes have been operational. We 
brought on a second dental hygienist, 
Hannah Plassmeyer, to better accom-
modate our patients’ busy schedules.”

While COVID-19 has had a negative 
impact on many businesses across the 
country, at Core Family Dentistry, the 
effect was different than in other in-
dustries.

“COVID has been an inconvenience 
for our office but fortunately, dental 
offices have always operated in a man-
ner that helps to prevent the spread of 
diseases,” said Dr. Mack. “We have al-
ways sterilized and disinfected before 
and after each patient. Medical-grade 

masks and gloves have been a part of 
the routine as long as I have practiced 
dentistry. Managing schedule changes 
due to quarantines has been stressful, 
as well as keeping stock of affordable 
gloves, masks, and other dental sup-
plies over the past couple of years. 
We’re thankful to be working and we’re 
thankful our patients have trusted us 
to provide them a safe and healthy en-
vironment.”

Core Family Dentistry provides a 
full range of dental services to all age 
groups and embodies the motto, “The 
dentistry you need, delivered with the 
care you deserve.”

Find them on social media at www.
facebook.com/LinnDentist.

We have YOUR BACK
We offer print and online copies of the Unterrified Democrat. Subscribe today!

Unterrified Democrat
300 East Main Street • Linn, MO   |   573-897-3150
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Written By Theresa Brandt

Real Deal Rustics is the neatest an-
tique shop off Hwy. 63 outside of Free-
burg. Brenda Becker opened the shop 
in 2016 in an old storage shed. It took 
the efforts of the whole family to clean 
out the shed and remodel the interior, 
which itself is interesting as the roof 
is supported with old telephone poles. 
The interior walls are lined with rus-
tic, mismatched boards and all sorts of 
mismatched shelves and furniture have 
been repurposed to hold items. The 
front porch and red siding on the out-
side give the shop a welcoming look.

Brenda tasked her sister-in-law, 
Denise Gradel, with running the day-
to-day operations of the shop.  On 
Wednesday through Saturday from 9 
a.m. to 4 p.m., you can find Denise be-
hind the counter or puttering around
the antique shop. When Brenda asked
her to run the store, she knew that De-
nise shared her love of antiques and
had retired from her state job and was
looking for something to do.

Denise keeps a guest book at the 

front counter of the shop, and asks 
everyone to sign in after they walk 
through the door. Real Deal Rustics 
has regular local customers that come 
and browse through the shop looking 
for new items, but Denise also gets a 
lot of out-of-town visitors and people 
who might just be traveling through 
the area.  

One of her favorite stories is about 
a customer that stopped by with a big 
RV. Denise noticed right away that they 
had a strong German accent. When she 
started asking them questions, they in-
formed her that they were from South 
America and had gone there from 
Germany. The community took great 
pride in their German heritage and still 
spoke German and had Germanic cus-
toms. The customers had driven from 
their home country in South America 
to Alaska, back through Canada and 
were on their way home. She has had 
customers from Ireland, California, and 
most neighboring states.

Real Deal Rustics has a wide variety 
of items. There is Depression-era glass-
ware, vintage signs, old toys, tools, ar-

chitectural pieces, furniture, china 
pieces, farm items, and animal skulls. 
Denise attributes the wide range of 
items to the different tastes and inter-
ests of herself and the Becker family.

“Since Brenda and I are so different, 
we pick up different things,” Gradel 
explained. “Brenda and her daughters, 
Paige and Chelsea, are outdoorsy. So, 
they bring in animal skulls that they 
find around their farm and hunting and 
fishing stuff. I’m more of a girlie girl so 
I love the glassware.”

Gradel said there is no rhyme or rea-
son to why things sell and what might 

be the next hot item. She noted that 
when Martha Stewart was popular, De-
pression-era glassware would just fly 
off the shelves and now pieces sit there 
forever. 

“China pieces are definitely not 
something people are looking for 
right now,” Gradel explains. “I am al-
ways surprised by what sells and what 
doesn’t.”
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➢ ANTIQUES
➢ FURNITURE
➢ CRAFTS
➢ GLASSWARE
➢ COLLECTABLES
➢ MUCH MORE!!

1 mile South of 
Freeburg 

on Hwy 63

Wednesday 
thru Saturday

9 a.m. to 4 p.m.

573-301-9642

Real Deal Rustics
Continued on page 33B

Real Deal Rustics has
antiques for any taste
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Symbols of Success 
Trophies and Awards 

has been providing 
customized, high 

quality awards and
 gift products from 

Central Missouri 
to Hawaii for 28 years.  

Ron Hoffman, ronhoffman1@outlook.com
Veronica Hoffman, vehoff@outlook.com

573-897-2591
107 W. Jefferson St., PO Box 147, Linn, MO  65051

We specialize in 
professional awards, 

sports recognition products, 
magnetic badges, and a

wide range of personalized
and sublimated gifts or

advertising merchandise. 

Mebruer & SonMebruer & Son
Trucking, Inc.Trucking, Inc.
Mebruer & SonMebruer & Son
Trucking, Inc.Trucking, Inc.

Local and Long Distance Hauling

573-897-3398

REAL DEAL
RUSTICS
continued from page 32B

Most of the pieces come from auc-
tions, which Gradel and Becker love at-
tending to purchase different items for 
the store. There are always new pieces 
to set out and the inventory is con-
stantly changing.

“You never know what you’ll find 
when you come in,” Gradel explained. 
“That’s part of the fun of little antique 
stores like ours.”

She credits running the store with 
helping her to be more outgoing. “I 
tend to be a little shy,” Gradel explains. 
“I really like running the store because 
it pushes me to be more social.”

Gradel likes to research things when 
they come in, not only to price things 
accurately but to be knowledgeable 
about what things are and how the item 
was used.

“It is interesting to find out what 
something is and be able to have a 
good, interesting conversation about 
it,” Gradel said.  

She explained that recently they 
came across an item that was a little 
odd and after some research, discov-
ered it was an antique breast pump. 

Gradel also likes to find out what 
people are doing with different piec-
es. While some people may be buying 
things to display or fit into a collection, 
other people are purchasing things to 
make into projects. She’s had a custom-
er who was collecting old license plates 
to make a large framed collage, and re-
cently a customer was purchasing old 
tools that they used to spell out words 
once attached to old barn wood.

“I have the most interesting conver-
sations with people,” Gradel said with 
a smile. 

She is full of information once you 
get her talking and she loves talking 
about antiques and old things. 

Gradel is a joy to talk to and Real 
Deal Rustics is full of treasures waiting 
to be discovered.



Follow us on Facebook:Follow us on Facebook:

ShowMeAxeHouseShowMeAxeHouse

63 Progress Lane Suite D
Linn, MO

573-536-9988
admin@showmeaxehouse.com

Hours: 
Thursday - Saturday

2 to 11 p.m.
Any time by Appointment

www.showmeaxehouse.comwww.showmeaxehouse.com
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By Neal A. Johnson

Show-Me Axe House has something 
no other business offers in Linn or the 
surrounding areas, and new owners 
Chris and Tammy Reichart, who pur-
chased the venue in November, are 
pleased to continue what Gene Grellner 
began in 2019.

“Gene did a great job with the build-
ing and getting this up and going,” 
Tammy said. “We’re filling a need in the 
community and this is unique.”

Chris and Tammy recently celebrat-
ed their 11th wedding anniversary and 
said they were prepared to open a busi-
ness after retirement. Chris retired last 
October from the U.S. Army after more 
than 30 years and the timing was per-
fect.

At first, the idea was to open a laun-
dromat. “We knew the kids at State 
Tech would need that service,” Tammy 
explained.

As such, the couple visited Northern 
Lights to check out a property for lease 
in the plaza. They strolled past Show-
Me Axe House, which at the time had a 
“For Sale” sign in the window.

“Gene is a long-time family friend so 
I called him and told him we wanted to 
talk about it,” Tammy said.

During their visit, Tammy picked up 
and threw an axe. “I had never thrown 
an axe before then but it hit the bulls-
eye,” she recalls. “I took that as a sign to 

Show-Me Axe House continues to offer unique experience
buy the business.”

Instead of rushing into it, however, 
though Tammy knew she wanted to 
own the axe-throwing enterprise, she 
and Chris went to eat.

After dinner, they called Gene and 
told him they would pull the trigger, so 
to speak.

“I’m so glad we made that decision,” 
Tammy said. “It’s a lot more fun than 
laundry, I’ll tell you that!”

Chris and Tammy painted the walls 
with an American, “Red, White & Blue” 
theme, accented with several profes-
sional team themes, including the St. 
Louis Cardinals, Kansas City Chiefs, 
and St. Louis Blues.

In addition to new carpeting, Show-
Me Axe House also has new decorative 
paneling on the outside of the lanes.

Lindsay Grellner designed the inte-
rior space for maximum usage, which 
means there are four lanes, with two 
party lanes that can accommodate larg-
er parties and two solo lanes that can 
handle from one to six throwers each.

Each lane meets international stan-
dards, meaning it’s a regulation 12 feet 
from the foul line to the target. An ad-
ditional three feet or so is provided for 
throwers in which to stand.

Each target has rings valued from 1 
to 6 (bullseye), and there are two “kill 
shot” dots that can be utilized. 

Foam targets and axes can be placed 
in a lane or even in different spaces as 
needed since there is no harm in throw-

ing them.
Chris, who is certi-

fied through the World 
Axe Throwing League 
(WATL) to teach prop-
er techniques, earned 
several training cer-
tificates while serving 
in the military so this 
was an easy move for 
the retired veteran.

“We want to teach 
people how to safe-
ly throw axes while 
helping them to 
build their confi-
dence and above 
all, have a good 
time,” Chris said.

Before ev-
ery session be-
gins, Chris goes 
through safety 
measures, and 
everyone signs a 
waiver, acknowl-
edging they take 
responsibil ity 
for their actions, 
holding Show-Me Axe House 
harmless in the event of an accident, 
but Chris said there is a low probability 
of that happening.

“We do everything in a controlled 
setting, and everyone has to hit the 
board before they’re allowed to throw 
on their own,” Chris noted, adding that 

closed-
toe shoes are required.

Once that is done, customers go on 

Show Me Axe House 
Continued on page 35B



Empowering You
to grow your small business

Business Line of Credit
Merchant Card Services
Remote Deposit Services
Cash Management Services

midambk.com
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Timothy 
Barnhart, 

D.D.S., PC
1983 Highway 63 

Westphalia, MO 65085

573-455-2892

FREESTYLE
FITNESS
continued from page 22B

and beyond,” said Denise, who recent-
ly finished recording workout number 
454.

Improving one’s nutrition and fit-
ness is always a worthy investment, 
Denise noted. “While I’m not going to 
go into all the benefits of exercise and 
eating healthy here, I do partially at-
tribute these factors to my continued 
success,” she added. “Investing time 
and or money to become healthier will 
only improve your life. Additionally, 
offering a variety of services includ-
ing small group fitness class member-
ships, 24/7 gym memberships, person-
al and small group training, the FF&N 
At Home Program, seasonal nutrition 
challenges, and the Reigniting Your 
Flame Program have also undoubted-
ly led to my continued success despite 
the economic challenges.”

Denise is uniquely qualified for this 
business as a registered and licensed 
dietitian and a certified personal 
trainer. “I can provide medical nutri-
tion therapy to individuals with food 
allergies and or disease states such 
as diabetes, heart disease, and kidney 
disease,” she said. “Most facilities spe-
cialize in offering either nutrition or 
fitness. It is rare to come across the 
registered dietitian/certified personal 
trainer combination. When you come 
to Freestyle Fitness and Nutrition, 
you can be sure that you are in expert 
hands who will stop at nothing to help 
you crush your goals.”

She also enjoys helping the com-
munity. Last Thanksgiving, she joined 
Linn Thriftway and Salon Dash for 
the first annual Pack the Pantry 
event, during which individuals who 
registered for this free event met at 
Maguire Park, filled their backpacks 
with non-perishable items, and then 
walked up to the Good Shepherd Food 
Pantry, where the donations were 
graciously accepted. “It was a very 
heart-warming event in which over 40 
people donated hundreds of pounds of 
food to support our local community,” 
Denise said. “For those who partici-
pated in the event, it was a win-win, 
with the opportunity to get in some 
awesome physical activity and to give 
back. I hope to continue this tradition 
from year to year and watch it grow 
even larger.”

FF&N also hosted an event called 
“Booties, Bubbles, and Brunch” that 
showcased local vendors. Participants 
were able to get in a solid booty work-
out, shop, mingle, eat brunch, and sip 
on mimosas or juice. 

Denise said the mission of Free-
style Fitness and Nutrition is to help 
individuals maximize their nutri-
tion and fitness in a welcoming and 
non-judgmental environment. “When 
you become a member, you become 
part of a tightly-knit community that 
supports one another wholeheart-
edly,” she added. “Over time, the cli-
ent-trainer relationship blossoms into 
an amazing friendship that will last a 
lifetime.”

For more information visit https://
www.facebook.com/freestylefitnes-
sandnutrition, https://www.freestyle-
fitnessandnutrition.com, or email 
denise@freestylefitnessandnutrition.
com.

the clock for the desired length of 
time, from a half-hour to 90 minutes. 
A group rate is available for parties 
of 10-18 people.

Chris said this is an experience for 
the entire family.

“Anyone can learn to throw an axe 
and have it hit the board,” he said. 
“This fits our life very well. I have a 
lot of experience with training peo-
ple so it’s perfect.” 

Each axe has a different throwing 
technique, and Chris is happy to see 
even small children get involved.

“We offer foam axes for the little 
ones, and often, we’ll have parties 
with big families spread all over the 
place,” he said. “It’s really a neat 
thing to see.”

“This is family-oriented and it’s a 
great way to relieve stress,” Tammy 
added.

In addition to axes, Chris teaches 
people how to throw other instru-
ments, and visitors are allowed to 
bring their own axes as long as they 
meet WATL requirements.

Show-Me Axe House has a party 
theme for all occasions, including 
birthdays, office and Christmas par-
ties, bachelor/bachelorette parties, 
gender reveals, retirement, and an 
“Axe the Ex” experience.

“People really enjoy Axe the Ex,” 
Tammy said.

 While she is not responsible for 
teaching, Tammy said she enjoys 
watching people learn. “We love see-

SHOW ME AXE HOUSE
continued from page 34B

ing their excitement when the axe 
sticks in the board,” she said.

More than that, however, is the 
connection she and Chris make with 
customers.

“We wanted a homey and com-
fortable atmosphere and we want 
to make sure they have the most 
enjoyable axe-throwing experience 
possible,” Tammy said. “Getting to 
know people is a huge part of what 
we offer.”

Show-Me Axe House recently be-
gan offering a weekly tournament 
for up to 16 throwers each Thurs-
day. Chris explained that the dou-
ble-elimination tourney takes place 
on one night.

“That way, people can come in 
when they want to and compete for 
just that night and not be obligated 
to an ongoing commitment,” he said. 
“We’ll see what kind of interest there 
is and go from there.”

Moving forward, Chris and Tammy 
are considering offering a month-
ly membership, and even a mobile 
axe-throwing experience in which a 
trailer is taken to parties.

Show Me Axe House is open from 
2-11 p.m. Thursday through Satur-
day, and by appointment the rest of
the week. The business offers a 10%
discount for military and students.

For more information, or to 
schedule a party, visit Show Me Axe 
House on Facebook, at showmeaxe-
house.com, or call 573-536-9988.
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Business with Osage 
County roots comes home

By Edward Gehlert

There is always cause for celebration 
when someone returns home, even more 
so in these uncertain economic times 
when that individual brings their finan-
cial management business back with 
them to offer their services to the area.

President and founder Dennis Mark-
way started Iron Horse Wealth Manage-
ment, LLC in 2012, in Johnston, Iowa. 
This business is a fee-only financial 
planning firm engaged in the process of 
comprehensive financial planning for 
clients which includes helping people 
identify their financial goals and objec-
tives, analyzing their current financial 
status, developing recommendations 
and alternatives, as well as implement-
ing and monitoring recommendations.

Iron Horse Wealth Management has 
seven employees: Dennis Markway, Ron 
Markway, Greg Hayes, Danny Beyer, 
Mark Broderick and Penny Schmidt. The 
ad-dition of Katie Neuner as Lead 
Advisor has helped the company 
expand to the Osage County area. 

Markway said Neuner has a passion 
for educating and helping others make 
informed financial decisions at all stages 
of their lives. With over 10 years in the 

financial industry, she has experience 
in financial planning, tax preparation, 
commercial lending, pension systems, 
private equity, and private credit invest-
ing.

Neuner enjoys meeting with clients, 
focusing on their entire financial pic-
ture and how each individual piece fits 
together. 

“Katie is your trusted partner and re-
source for all things and situations that 
affect your financial well-being,” said 
Markway. “She believes there is no such 
thing as a stupid question and truly as-
pires to help clients understand their 
entire financial picture.” 

Neuner graduated from the Univer-
sity of Missouri with a BS in Business 
Administration and a minor in Personal 
Financial Planning and completed her 
MBA from William Woods University in 
2015. She lives in Central Missouri with 
her husband, Alex, and their two chil-
dren, Oz and Vivian. Visit her profes-
sional profile on Linkedin at www.linke-
din.com/katie-neuner.

Although the company may be new to 

Iron Horse
Continued on page 38B
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WELL DRILLING & PUMP SERVICEWELL DRILLING & PUMP SERVICE
(573) 455-9111(573) 455-9111
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Osage County, Osage County is not new 
to Iron Horse. Markway has family roots 
in the local community. 

“When I think about Iron Horse 
Wealth Management as a company and 
where it came from, I wouldn’t hesitate 
to say that its roots are firmly embedded 
in Osage County,” Markway said. “With 
deep family ties to Westphalia and Rich 
Fountain, the business values of hard 
work, community stewardship, and fair 
dealing come directly from having great 
role models who came before me. For ex-
ample, my grandfather, Art Fick, bravely 
served his country, farmed, and worked 
as an insurance agent which he did with 
a spirit of honor, dedication, and service 
to his community. Grandma Louise Fick 
was cut of the same cloth. She was dedi-
cated to her community, her family, and 
was a pillar of the Sacred Heart Church 
and school. I see the same attributes in 
my aunts, uncles, cousins, and friends 
throughout Osage County who do amaz-
ing things to help others.

“So, it was a natural decision to give 
back to the community that has been so 
important to my family - Osage County,” 
Markway continued. “I couldn’t imagine 
a better place to create jobs and oppor-
tunities centered around helping fami-
lies reach their financial goals and ob-
jectives than right here. Could we have 
opened an office in St. Louis, Kansas 
City, or Columbia? Sure, But it would 
not have been the best thing we could do 
with our resources — devoting our time 
to help families in our community.” 

Markway credits the success of his 
business to the quality care and service 
they provide to their clientele.

“We strive to make every decision 
in the best interest of our clients,” he 
said. “Our dedication to this philoso-
phy, coupled with our approach to val-

ue fact when dealing with the market 
has built incredible trust and relation-
ships with our clients. Proactive com-
munication and our willingness to meet 
people where they are have also been 
game-changers over the last several 
years.” 

There are not many businesses that 
haven’t had to make changes because 
of COVID-19; this includes financial 
services such as Iron Horse as well. The 
company overcame these difficulties 
while others in their field faltered under 
the hardship of the pandemic.

“We have been able to continue to 
serve our clients through the adoption 
of technology and ongoing commu-
nication through the last two years,” 
Markway said. “Thanks to this proactive 
approach, we have expanded our team 
with the addition of Katie and a new of-
fice in Osage County. We look forward to 
additional future growth and making a 
positive impact in the Central Missouri 
area.”

Who needs the services of a wealth 
management company like Iron Horse? 
Many people are surprised that anyone 
can receive the benefits of their exper-
tise.

“We want to work with people who 
want and need our help,” said Markway. 
“We do not require clients to have a 
specific net worth or asset requirement, 
and being fee-only allows us to keep our 
costs low and our value high. We are a 
fiduciary, putting our clients’ interests 
ahead of our own, with a duty to pre-
serve good faith and trust.” 

Visit Iron Horse Wealth Manage-
ment, LLC on social media at www.
facebook.com/ironhorsewealth. You can 
also check out their YouTube channel 
at www.youtube.com/ironhorse or their 
website at www.ironhorsewm.com. 

IRON HORSE
continued from page 36B

CLASSIC 
BUILDINGS
continued from page 14B

are some of the best workers and now 
managers … that are 10 years free from 
addiction and now running a third of 
my company. Those guys know what it 
means to be authentic and humble. The 
general population doesn’t understand 
that.”

Miller added that these employees 
have been a key factor that has grown 
Classic Buildings from one locale to 
10 sites that showcase their buildings, 
including locations in Illinois and Kan-
sas.

“We believe that sharing the life and 
hope given to us so beautifully through 
Jesus Christ and communicated to us 
through the Holy Bible with those we 
meet will ultimately make a difference 
in people’s lives,” said Miller. “We’re 
very thankful for the heritage we have 
been given, and we strive daily to serve 

our Lord Jesus Christ, provide for our 
family, and serve our customers the 
same way our parents did. We aspire to 
run a business that glorifies God, bene-
fits people, and produces a product that 
serves a viable marketplace purpose.”

Miller and his company stand by 
their mission statement, which again 
puts employees first, and stresses the 
importance of quality.

The mission statement reads, “It is 
the mission of Classic Buildings LLC to 
provide a healthy work environment 
with the opportunity for each employ-
ee to grow personally and financially. 
We strive to be the best in quality and 
workmanship in the portable building, 
garage, and cabin industry. It is critical 
to our mission that we provide a high 
level of service to our customers by 
doing our job professionally, on time 
every time. We will continue to differ-
entiate ourselves from the competition 
through innovation and continuous 
improvement.”

Visit Classic Buildings LLC on their 
website at www.classicbuildingsales.
com.
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AMERICAN FAMILY INSURANCE
204 EAST MAIN STREET
LINN, MO 65051
573-897-3142
SEE OUR AD ON PAGE 20B

B&H WELL DRILLING
157 MARI OSA DELTA LANE
JEFFERSON CITY, MO 65101
573-455-9111
WWW.BHWELLDRILLING.COM
SEE OUR AD ON PAGE 37B

BECKER MILLWORK
& HARDWARE
305 W. WALKER ST.
FREEBURG, MO 65035
573-229-4886
WWW.BECKERMILLWORK.COM
SEE OUR AD ON PAGE 5B

BESCHEINEN FAMILY
FURNITURE
2188 LOOSE CREEK HIGHWAY
LOOSE CREEK, MO 65054
573-897-2480
WWW.BESCHEINENFURNITURE.COM
SEE OUR AD ON PAGE 4B

BUSY BEAN CAFE & SPROUTS
BAKERY AND DELICATESSEN 
41 LIBRARY LANE
LINN, MO 65051
573-897-9942
SEE OUR AD ON PAGE 29B

CASPER’S 66
1763 US-50
LINN, MO 65051
573-897-4461
SEE OUR AD ON PAGE 25B

CLASSIC BUILDINGS, LLC
67 PROGRESS LANE
LINN, MO 65051
800-944-3118
WWW.CLASSICBUILDINGSALES.COM
SEE OUR AD ON PAGE 15B

CORE FAMILY DENTISTRY
1217 EAST MAIN STREET
LINN, MO 65051
573-897-2388
SEE OUR AD ON PAGE 30B

DIAMOND R EQUIPMENT
4012 US HWY 63
FREEBURG, MO 65035
573-455-2617
WWW.DIAMONDREQUIPMENT.COM
SEE OUR AD ON PAGE 8B

Directory of Advertisers & SponsorsDirectory of Advertisers & Sponsors

When you are supporting a SMALL BUSINESS you are supporting A DREAM!When you are supporting a SMALL BUSINESS you are supporting A DREAM!

EDWARD JONES
308 EAST MAIN STREET
LINN, MO 65051
573-897-0687
WWW.EDWARDJONES.COM
SEE OUR AD ON PAGE 13B

FREESTYLE FITNESS 
AND NUTRITION
12 QUAIL HILL LANE
LOOSE CREEK, MO 65054
573-291-6464
WWW.FREESTYLEFITNESSANDNUTRITION.COM
SEE OUR AD ON PAGE 23B

HERITAGE TRACTOR
160 JD POWER TRAIL
JEFFERSON CITY, MO 65101
573-455-2353
WWW.HERITAGETRACTOR.COM
SEE OUR AD ON PAGE 14B

IRON HORSE WEALTH
MANAGEMENT
LINN, MO 
573-301-0535
IRONHORSEWM.COM
SEE OUR AD ON PAGE 36B

JACQUIN EXCAVATING
879 COUNTY ROAD 302
LINN, MO 65051
573-694-6102
SEE OUR AD ON PAGE 16B

JCMG FAMILY CARE CLINIC
1306 EAST MAIN STREET
LINN, MO 65051
573-897-2202
WWW.JCMG.COM
SEE OUR AD ON PAGE 16B

JOE’S MARKET
1980 US HWY 63
WESTPHALIA, MO 65085
573-455-2307
WWW.JOESMARKETWESTPHALIA.COM
SEE OUR AD ON PAGE 7B

LAKESIDE BOOK COMPANY
1799 US-50 
LINN, MO 65051
573-417-3071
SEE OUR AD ON PAGE 29B

LEGENDS BANK
200 EAST MAIN STREET
LINN, MO 65051
573-897-2204
WWW.LEGENDSBK.COM
SEE OUR AD ON PAGE 18B

LINN SHOE STORE
307 EAST MAIN STREET
LINN, MO 65051
573-897-4500
SEE OUR AD ON PAGE 28B

LINN THRIFTWAY
318 W. MAIN STREET
LINN, MO 65051
573-897-2125
WWW.LINNTHRIFTWAY.COM
SEE OUR AD ON PAGE 3B

MEBRUER & SON TRUCKING
2481 HWY U
LINN, MO 65051
573-897-3398
SEE OUR AD ON PAGE 33B

MID AMERICA BANK
502 EAST MAIN STREET
LINN, MO 65051
573-897-2211
WWW.MIDAMBK.COM
SEE OUR AD ON PAGE 35B

MORTON CHAPEL
911 EAST MAIN ST
LINN, MO 65051
573-897-2214
WWW.MORTONCHAPEL.COM
SEE OUR AD ON PAGE 24B

NATURE’S KEEPERS
89 CHURCH LANE
LOOSE CREEK, MO 65054
SEE OUR AD ON PAGE 12B

OSAGE AMBULANCES
194 TWIN RIDGE RD
LINN, MO 65051
888-971-6670
WWW.OSAGEAMBULANCES.COM
SEE OUR AD ON PAGE 17B

OSAGE CHIC BOUTIQUE
1214 E. LEE STREET, SUITE A
LINN, MO 65051
SEE OUR AD ON PAGE 21B

OSAGE COUNTY CONCRETE
428 US-50
LINN, MO 65051
573-897-2183
SEE OUR AD ON PAGE 6B

REAL DEAL RUSTICS LLC
8578 HWY 63 SOUTH
FREEBURG, MO 65035
573-301-9642
SEE OUR AD ON PAGE 32B

REHAGEN HEATING 
AND COOLING
2041 US HWY 63
WESTPHALIA, MO 65085
573-455-2394
WWW.REHAGENHVAC.COM
SEE OUR AD ON PAGE 10B

SERENDIPITY COFFEE & TEA
LINN, MO 65051
573-508-2622
WWW.SERENDIPITYCOFFEEANDTEA.COM
SEE OUR AD ON PAGE 26B

SFG BACKES FEED CO
162 COUNTY ROAD 402
LOOSE CREEK, MO 65054
573-897-2496
SEE OUR AD ON PAGE 2B

SHOW ME AXE HOUSE
63 PROGRESS LANE, SUITE D
LINN. MO 65051
573-536-9988
SEE OUR AD ON PAGE 34B

SWEET BEE’S SHAVED ICE LLC
1214 EAST LEE STREET, SUITE E
LINN, MO 65051
SEE OUR AD ON PAGE 2B

SYMBOLS OF SUCCESS
107 W. JEFFERSON ST.
LINN, MO 65051
573-897-2591
SEE OUR AD ON PAGE 33B

TIMOTHY BARNHART, D.D.S.
1983 HIGHWAY 63
WESTPHALIA, MO 65085
573-455-2892
SEE OUR AD ON PAGE 35B

WIEBERG RED-E-MIX INC
100 COUNTY ROAD 506
META, MO 65058
573-229-4886
SEE OUR AD ON PAGE 9B
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Thank 
You!

Thank you to all those who 
contributed to making this 

section possible! 



SHOP LOCAL
EAT LOCAL 

spend local
ENJOY LOCAL
READ LOCAL

It takes you to start the trend

When you are supporting a 
SMALL BUSINESS you are supporting A DREAM
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